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Something for Everybody... 

each Z used in the formation 

ly established for the usage fre- ? 

quency of the other 25 letters. 9 - 9 = 9 = g 
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Ss 


ju 
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B-8,V-6, K:4,Q-2.5, 
| E for Enigma: | | x 
The beginning of eternity, The end 


of tune & space, The beginning of Young lady on 
every end, The end of every place. \ 
Reading from felt to rig [TO WIDOWERS AND SINGLE GENTLEMEN | Bent, Lowered her 


and from top to bottom this 


word square was worked out ! | 
by an anonymous puzzlist. 
The degree of difficulty in- With sly intent 


creases with the size of the 6 6 
square. Try it sometime. BY A LADY, A SITUATION TO SUPERINTEND 


“ie 
~S 


THE HOUSEHOLD AND PRESIDE AT THE 


NESTLES TABLE. SHE IS: AGREEABLE, BECOMING, pee 
CAREFUL, DESIRABLE, ENGLISH, FACE- Laie 
TIOUS, GENEROUS, HONEST, INDUSTRIOUS, Ba ee ee 
JUDICIOUS, KEEN, LIVELY, MERRY, NATTY, 
pee ee, OBEDIENT PHILOSOPHIC, 
QUIET. REGULAR, SOCIA- me 


BLE, TASTEFUL, USEFUL, “My Dear;’said he, “Do as you 
VIVACIOUS, WOMANISH, please. I’m going to eat some 
XANTIPPISH, YOUTHFUL, 
ZEALOUS. ADDRESS ALL 
INQUIRIES TO: XYZ, SIM- , 


} 


‘ 


MONS LIBRARY, EDGE- 
WARE ROAD, LONDON 


*This cheese is presumed to have been 
made in the valley of the Ivel River. 
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AN EDITORIAL 
HOW TO 
PUT YOUR 
NAME IN 
LIGHTS, 
MEDIUMS, 
DEMIS, 
BOLDS, & 
ITALICS 


Imost daily we 
receive letters from readers of Uélc 
requesting information on how to submit 
typeface designs to ITC. This editorial is 
addressed to that question. 


Who can submit a 
typeface design to ITC? 


Any designer may submit a typeface to 
ITC. In fact we owe our growth as a com- 
pany to type designers the world over. 
All designs, however, must be originals — 
not copies of existing alphabets. Type - 
faces are judged by the ITC Typeface 
Review Board for: 

1 Originality. 

2 Quality of letterform construction. 


3 Usefulness in text or in text and display. 


4 General appeal. 
5 Commercial marketability. 


For first presentation to the ITC Typeface: 
Review Board, finished art is not required. 
However,in addition to a presentation of 
the complete alphabet and numerals, the 
designer should submit a few assembled 
characters (such as those in.the example 
above right, which is a test pattern often 
used by type manufacturers) to show the 
alphabet style and the quality of work 
that can be furnished. 


Typeface designs must, upon acceptance 
by ITC,be submitted as complete alpha- 
bets with all accents, punctuation and 
ancillary characters. Letters must be 
drawn at least 214 inches on the cap 
height. 


Since ITC usually markets typefaces as full 
families — four roman weights with corre- 
sponding italics —it would be helpful to 
submit the same words in all weights and 
versions contemplated. 


Hamburgefonts 
| Hamburgefonts | 
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Alternate characters may be designed 
but are not essential,nor do they neces- 
sarily influence the decision of the ITC 
Typeface Review Board. Although these 
alternate characters may,in the opinion of 
the designer, add to the appeal of the type- 
face, their ultimate inclusion in the final 
film font will be left completely to the 
ITC Typeface Review Board’s discretion. 
Once a face is accepted, the designer will 
be required to prepare all or most of the 
characters illustrated in the complete 
ITC font shown in this editorial.Small 
caps, however, are required only for the 
two lightest weights in a roman family. 
If ITC is uncertain about a submitted 
typeface it may ask the designer to 
develop one or two weights of the alpha- 
bet to a more advanced stage, requiring 
the complete caps, lowercase, figures 
and some marks of punctuation. The art- 
work at this stage need not be finished; 
it need only be adequate for ITC machine- 
testing purposes. 


For this work, ITC will pay $500 per 
weight. If the design is eventually 
accepted, finished art for the complete 
ITC font complement will be required, 
for which ITC will pay $1500 in total for 
each style and weight.The $500 experi- 
mental advance is deducted from the 
$1500 where applicable. 


Emphasis on text typefaces 


ITC is primarily interested in text type- 
faces. It is much less interested in eccen- 


. tric or novel designs that can be used only 


for display purposes.This means that the 
designer must develop a typeface that is 
fresh and distinctive, yet readable and 
widely usable — not an easy assignment. 


Royalty payments to 
designers 


When a typeface is accepted by ITC, the 
designer is issued a contract.The con- . 
tract stipulates that,in return for assign- 
ment and sale to International Typeface 
Corporation, the designer will receive 
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Lining Figures slightly larger than (owercase x-height...... or......Oldstyle Ranging Figures 


Small Caps in weights appropriate for text composition 


ABCDEFGHIJKLMNOPQ 
RSTUVWXYZ 
& ACEOCE .,:3° ©” 1? 


Minimum stroke thickness at 31/2 inch Cap height Ce 


' 


As a rule, small caps are to be drawn in the two lighter weights of roman only. 
Italics do not require small caps or the degree sign® (which must always be a perfect 
circle). All weights of roman and italic require three sets of numerals: one set cap height (or 
approximately so); one set superior height for use as fractions; and the third set to go with lowercase 
and small caps, either oldstyle ranging design or a smaller version of fining numerals. 


oe Fig eee royalties equal to 10 percent of all royalty 


income received by ITC from the sale of 
the face by ITC Subscribers. This figure is 
based on royalties received by ITC on the 
total sale of film fonts, grids, matrixes, 
transfer sheets and any other form in 
which the typeface is used.The royalty to 
ITC is included in the price paid for the 
font by the user.There are no additional 
royalties paid as the font is used by the 
purchaser. When a design is selected by 
ITC, the sum of $1500 for each weight 
and style is paid to the designer upon 
acceptance of the successfully completed 
artwork.This payment is separate from 
and in addition to all future royalties to 
be paid the designer. 


The ITC typeface designer contract runs 
for the lifetime of the designer plus 

50 years or for 60 years from the date‘of 
the contract,whichever is shorter. 


No guaranteed sales 


ITC cannot guarantee that an accepted 
typeface will succeed in the marketplace. 
The public determines that,not ITC and 
not ITC Subscribers. 


Some typefaces may take years to be fully 
appreciated by the public, much as cer- 
tain wines require more years than others 
to ripen before they can be considered 
mature or ready for use.Some typefaces, 
like some wines, may never be accepted. 


No copyright protection 


The names of typefaces can receive trade- 
mark protection but there is no copyright 
protection for the design of the alphabet. 
Unethical copies of ITC typefaces made 
and sold by non-ITC Subscribers deprive 
both ITC and the designer of royalties. 
Copyists take a measurable but not the 
major part of the market away from the 
designer and the licensed manufacturers. 
There is very little ITC can do about this 
due to the lack of legal protection for 
typeface designs in the United States 

and abroad. 


What are the acceptance 
odds? 


ITC generally markets four typeface fami- 
lies a year.Some are planned by the ITC 
Typeface Review Board and commis- 
sioned from selected designers. Since the 
number of unsolicited typefaces submit- 
ted far outweighs the number ITC can 
market, the mathematical chance that a 
submitted design will be accepted is 
small. However, ITC is constantly seeking 
those fresh, hard-to-find designs that are 
distinctive and useful for text as well as 
display,and that can be well executed as a 
full family. We enthusiastically encourage 
all who would like to submit designs to 
ITC to do so. 


The foregoing is not an offer, its terms 
may be changed without notice and the 


_ rights of a designer are governed only 
____| bya duly executed agreement with ITC. 


THIS ARTICLE WAS SET IN ITC ZAPF CHANCERY AND ITC ZAPF INTERNATIONAL 


DRAWING BY DIAN FRIEDMAN 


CHRONOLOGY 


1897: bom in Amersfoort, Netherlands, where his father was fown 
councillor. 

917-19: was graduated from high school in Assen; entered military 
service; his future as an officer aborted when he refused to 
sweor allegiance to the Queen. 

1919: passed entrance examination to the State Academy of Art; 
left after 6 months, unhappy over instruction. 

920-24: toured Italy and Switzerland studying painting; attended 
[Academie de la Grande Chaumiére in Paris; introduced to 
vegetarianism, became lifelong convert. 

1927: studied psychology at the University of Utrecht; employed as 
typographic designer. 

933-41: chairman of exhibition committee of Applied Arts Associa- 
tion of Stedelijk Museum,Amsterdam, 

936-37: member of committee for Netherlands Pavilion at world 
exhibition, Paris. 

938-45; Curator of Stedelijk Museum. 

941-45: participated in artists’ resistance to German occupation of 
Holland; after war, established guidelines for Federation of 
Professional Artists,and Council for the Arts; began series of 
noteworthy typographical experiments. 

945-62: Director of Stedelijk Museum; radically redesigned interior of 
building, added contemporary design structure to external site. 

1946: os Director of the Museum exhibited avant-garde works of 
contemporary artists and designed almost 250 catalogues; 
some typographical experiments published; active member 
and/or trustee of many organizations in art and film areas. 

1962: received Honorary Doctorate from University of Buffalo, New 
York; awarded gold medal from American Institute of Graphic 
Arts; given gold medal of the City of Amsterdam; donated to 
Amsterdam 100 works of art given him by the artists, 

963-71: resigned as Director of Stedelijk; became consultant for 
design of a museum building in Canberra, Australia; chair- 
man of the executive committee to coordinate planning of 
the new Israel Museum, Jerusalem; responsible for design of 
design department for museum; on planning committee 
and jury for design of Pompidou Center, Paris; still politically 
involved, designed poster protesting general census ordered 
by the Dutch government 

1973: edited issue of Art Annual publishing recent works by 
53 young artists. 

1974; designed catalogue and poster for exhibit of controversial 
Dutch art of the ‘40's, shown at Detroit Institute of the Arts 

1975: accepted Erasmus Prize in Amsterdam; appointed Honorary 
Fellow of fhe Israel Museum. 


1979: inducted into the Art Directors Club Hall of Fame. 


BIBLIOGRAPHY 


Willem Sandberg has written on art, typography and 
Museum building, Most of his writings have been published 
in Europe, in languages other than English, He is co-editor 
of Pioneers of Modern Art and of Forum; a regular con- 
tributor to Zodiac and Art d’aujourd’hui, Some of his experi- 
menta typographica series have been published, Articles on 
Sandberg can be found in Typographica, 1955, 1958; Geb- 
rauchsgraphik, 1956; Idea, 1959; Form und Technik, 1960, 


| 
an a | 


“at the age of 30, i became a designer 


dynamics of the fast. 


because somebody needed a calendar. « she body becomes passive, pas- 


at the age of 40,i became a museum 
man because a director wanted an 
assistant? 
Adisarming comment that reads mod- 
estly in the lowercase typographic style 
of the writer-designer-museum director; 
deceptive again because the didactic dic- 
tum “action is character” truly applies to 
worldly, warm-hearted Willem Sandberg. 
When Sandberg wasn't where the ac- 
tion was, he created an arena for action. 
What consequences has he generated, 
the gentle white-haired 82-year-old 
Dutch esthete quoted above? 
It may be refreshing to begin by stand- 


sions slumber, but thinking becomes 


clearer. ..a long period of fasting gives 
a turbulent life a background of calm” 


Life was far from turbulent for the 
youthful Willem who traveled through- 
out Europe to hone his skill in painting 
and drawing, But he preferred direct con- 
tact, reciprocity of views, to the isolated 
life of an easel painter. He studied psy- 
chology and the writings of Karl Marx, 
unearthing political sympathies that 
sired progression to leadership in the 
artists’ resistance during the German 
occupation of Holland. 


ing back for tighter focus on Sandberg’s “i did not become a painter as i needed 


long and tumultuous course as social 
critic (“like all sick men, our society 
has lost the instinct to know what is 
good for it and what is bad and above 
allit hates anything raw”)...as innova- 
tive typographic designer (“i don’t like 
luxury in typography, the use of gold 
or brilliant paper. i prefer the rough in 
contour and surface, torn forms and 
wrapping paper”)...as iconoclastic 
museum director (“all a visitor takes 


home from an exhibition with hundreds 


of items is a headache”). 
How did he get from the Calvinist 


the direct challenge from society to 
produce something useful” 

In Vienna, he had explored a system of 
recording pictorial and statistical infor- 
mation and was well able to group an 
accumulation of varied elements within 
an area or on a page. So when, in 1928,a 
Dutch publisher asked him to design a 
calendar, he was equipped to function in 
typography and graphics, with no prac- 
tical background in either field. 


“i was never schooled as a designer, 


only during 6 weeks i set type ata 


home of well-to-do parents to the home- printer's? 

lessness of political resistance,risking § With on-the-job experience, his style as 
his career defying establishment dictates a designer was emerging; he had devel- 

in the then parochial realms of architec- oped definite visual theories. Even now, 


ture and town planning; risking his life 
as liaison to the Dutch underground 
movement against the Nazis? Portions 
of his non-conformist life might be the 
envy of operatives in a superspy epic. 
This frail figure took on the burghers 
of Amsterdam to formulate an impas- 


sioned policy for the Municipal Museum. 


He offered its walls to unknown contem- 
porary artists, avant-garde sculptors, 
forceful graphic designers, vigorous 


workers in the applied arts and industrial ,, 


design —to visual voices of often contro- 
versial points of view, divergent from the 
everyday vocabulary of the community. 
Willem Sandberg was in New York City 
to be inducted into the Hall of Fame of 
the New York Art Directors Club.White 
forelock blowing in the wind, brown eyes 


he creates letterforms out of paper he 
shapes by tearing, to probe an immediate 
design delight and to point up what he 
considers the absurdity of drawing an 
alphabet to resemble printed letters. Sig- 
nificant to his practice as a designer is 
Sandberg’s committed surveillance over 
an arts experience for all people —an en- 
lightened environment. His motivation 
consistently has been to blend creativity 
with social awareness. 

a graphic designer brings order into 
graphic communications. ..makes 
them attractive so that the public takes 
notice... triestocondensecommunica- 
tion to make it more effective” 


Under circumstances of curtailed com- 
munication in the occupation-shadowed 


squinting to avoid the dust,in the winter war years, Sandberg, the confirmed pro- 


of his content, he met with me for this 
interview. He is a small man, echoing the 
sharpness of his writings with a forceful 
intelligence and a controlled, savory wit. 
His thin hands gesture as he talks, at 


fessional, flourished as the Smiley of the 
Dutch resistance. Not even the under- 
ground knew for sure which cap he wore— 
artist or politico. 

During the Spanish Civil War, at the 


times to reach for a word from another of invitation of the Loyalist government, he 


the various languages he speaks.This 
verbal agility smoothed his Stedelijk 
(Municipal) Museum dealings with 
artists from all over Europe. A colleague 


worked on means to protect the paintings 
of the Prado from bombings. In 1939, as 
curator of the Stedelijk Museum, he 
repeated the maneuver in advance of the 


recalls Sandberg dozing through speeches German invasion of his homeland.The 


at international graphic arts conferences, 


but alert and participatory during dis- 
cussions conducted in many tongues. 


art of each country was buried securely 
in bunkers, beneath layers of earth. 
The Germans, once in the Netherlands, 


Despite being physically delicate all his superimposed their “Kulturkammer,” 
life, Sandberg attributes his sense of well- Chamber of Culture, which excluded 


being to a regimen of fasting and vegetari- 


anism, both integral to what he calls his 


this ascetic program of abstinence with 
alifelong addiction to cigarette smoking 
—a routine, to him, not at odds with the 


Jewish artists. The doughty Dutch defied 
the edict and manufactured fake identity 


“inner life principle” He manages to juggle cards. *..the highest praise i have 


ever received for typographic work” 
came to Sandberg after he handled the 
technical hitch of reproducing the water- 


mark of the authentic document by print- 
ing the image in negative, tightly pasting 
the paper face down onasecond sheet. For 
along time, the results fooled the experts. 
Months later, after returning from a 
political reconnaissance mission into 
Germany, he helped organize the intrica- 
cies of blowing up the population registry 
in Amsterdam. The forged identity cards 
were not surviving one-to-one compari- 
sons with the real ones on file at the office. 
Sandberg was too well known to the 
enemy to take part in the raid. He hid from 
them for two years, for a long while ina 
hotel that billeted the military staff. Still 
in hiding, under an alias with faked S.S. 
papers, he was assigned to organize a 
Wehrmacht food distribution depot. 


“if we want to remain ourselves, we have 
to change. the future starts today” 


An unexpected facet of enforced isola- 
tion was self-evaluation, and opportunity 
to assess the museum in its postwar role. 

“the function of a museum has often 
been to store objects we do not need, 
but which we do not want to discard” 
The years of clandestine living had van- 
quished personal timidities. After the 
armistice, this small man cast the sha- 
dow ofa giant with the stamina to buffet 
the bureaucracy. Defiantly he demanded 
whatever he thought necessary to build 
his museum to international stature, to 
communicate the importance of contem- . 
porary art to contemporary living. It was 
his concept that walls and woodwork be 
painted in pale colors, to use movable 
partitions, to build an extension of glass 
for those outside to see there were no 
mysteries inside. The Stedelijk was the 
first museum in Holland to provide in- 
structional tours for children, to sell low- 
cost reproductions of museum art. 


“i would like to have the following words 
inscribed over the entrance to our 
museum: those who enter forget all 
you have learnt about art; those who 
leave, start thinking about art now?” 


As his prestige grew, Sandberg began to 
make as many as 30 yearly trips to coun- 
‘tries around the world, acting as consul- 
tant, scouting promising art to be shown 
in Amsterdam, and arranging for his ex- 
hibits to be shown abroad. His reputation 
as typographic trailblazer soared with 
each uncommon catalogue he designed 
for each exhibit during his stewardship, 
and for most of which he wrote the fore- 
word. Upon his retirement, he was invited 
by the Israelis to coordinate the con- 
struction and planning, the form and 
function, of the museum in Jerusalem; 
in Paris, he was a member of the architec- 
tural jury to choose the design for the 
Pompidou Center. Not an ordinary life, 
but this is not an ordinary man. 
Extraordinary Willem Sandberg is an 
earnest socialist-artist, with the intellec- 
tual curiosity of a rebel, an explorer. His 
capacity to commingle the arts and peo- 
ples of this boundless world became his 
creed. Like Neruda, Sandberg has never 
separated poetry from politics. 


“i prefer to be alone with the object of 
my love, but i should like to share the 
emotion of art with all of you” 


GERTRUDE SNYDER 


WILLEM SANDBERG 

AThank you note 1968 

B Harvard University poster 1970 

C Catalogue cover (front and back) 1961 

D Symbol for Open Eye magazine 1946 . 

E Pages from weekly magazine (Christmas issue) 1962 
F Poster 1949 

G Pictorial graph 1932 

H Greeting card 1961 
| Cover and page of Piet Zwart’s Key Words 1967 
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ne thing the world doesn't need is just another 


history of beautiful writing. But Our Calli- 

graphic Heritage, published by the Geyer 
Studio, New York City, covers the subject succinctly, is 
crammed full of romantic facts and practical guidance, 
and comes in a neat little indestructible package. 

Buried in the pithy text, which describes 17 varieties 
of alphabet, are peripherally fascinating facts—that our 
earliest notion of an alphabet came from the Semites; 
that our word for beautiful writing, “calligraphy; came 
from the Greeks; that our first consciously formed 
beautiful letters came from the Romans. Also, not only 
that languages have been read from top to bottom, left 
to right and right to left, but at one period in Greek 
history, inscriptions were written in boustrophedon 
manner—as the ox plows—from right to left and back 
again from left to right. (For sheer economy of eye mot- 
ion, the most sensible way to travel!) 

We also learn how writing tools and surfaces ulti- 
mately decide the character of the characters. A chisel- 
like stylus, for instance, used on clay, wood or stone, 
makes short, wedge-shaped marks, as in ancient cunei- 
form writing. Brushes make fluid forms, as in Chinese 


calligraphy. Quills on rough porous surfaces make short, 


hesitant strokes, but on slick vellum or parchment the 
same quill can glide and dance in convoluted lines and 
arabesques, making cursive and decorative writing 
possible. 

Practicing calligraphers and students will find a 
wealth of useful information: a geometric analysis of 
the proportions of Roman capitals, a demonstration of 
the proper sequence of strokes, and observations about 
spacing, drawing and problems arising from mechan- 
ical reproduction of hand-lettering. There is also a sug- 
gested reading list for further study. 

The entire work—the text,17 folders illustrating the 
alphabets and 17 original compositions—is packaged in 
a neat linen container. It was issued in 1979 in a limited 
edition, and copies of Our Calligraphic Heritage are still 
available. Geyer Studio, PO. Box 1811, New York, N.Y. 
10008. $71.00 including boxing, handling and postage. 
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If you look closely, youll see that the alphabet on 
these pages is a highly unorthodox version of our 
ABCs. It is the result of a communal project by the 
members of an Advanced Relief Printing Seminar at 
the University of Wisconsin, Madison. 

It seems that "A Grotesque Letter Alphabet’ was 
the agreed theme. But from that point on, it was 
each man/woman for himself/herself. At least no 
one felt constrained to abide by the usual order and 
number of letters in our alphabet. When all the 
entries arrived, including an extravagant T from the 
instructor, Prof. Raymond Gloeckler and an expan- 
sive W from his teaching assistant, Neil Sandstad, 
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heres how the alphabet shaped up: Aside from the 
ritual assortment of characters, there were 2 Gs, 
2 Ks and 2 Ms. But there was no J, no Qand noY. The 
work was compiled and printed by typography 
instructor Phil Hamilton. When it was time to pro- 
duce a cover and title, they fell back on the age-old 
wisdom of turning a negative into a positive."Make 
Your Own Q’is how it was left, with no further apology. 
The alphabet was submitted to us by then-student 
Lucy J. Thompson, who contributed the smiling lion. 
She is currently employed in a typesetting design 
shop in Santa Fe, but considers herself, first and 
foremost, a painter/printmaker. 
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WRITTEN BY JIM SPANFELLER, JR. ART BY JIM SPANFELLER, SR. 


PART FOUR: PARADISE 


he space ship docked at 
the entrance to an extremely large 
hotel which looked more like an 
immense castle painted in a soft 
gray, Naples yellow and puce.As 
the artist entered the lobby with 
Beatrice he was impressed with 
its size and expensive appoint- 
ments. Maybe a little too expensive. 
Maybe not. 

Thousands of people were mill- 
ing about aimlessly. They seemed 
to represent all walks of life and 
ages of history. They moved slowly, 
engulfed in their own thoughts, all 
seemingly pondering something 


e 


of extreme importance. 

The artist followed the lovely 
Beatrice (and her tattoo) through 
the crowds to an endless bank of 
telephones. People were standing 
by each of them.She pointed to one 
of the ordinary black instruments 
which was unattended. He stopped 
and realized that it bore the num- 
ber of his studio phone. 

Beatrice smiled and then with 
an air of finality turned gracefully 
and was lost in the masses of peo- 
ple in the lobby. Before he could 
console himself over his loss, a 
young, somewhat peculiar woman 


fellers 


strolled over. 

Behind a skinny pair of glasses 
that rested on the woman’s nose 
there slithered a curious reptile. 
She asked him: “What’s the Answer, 
what’s the Question?” 

“I don’t know,’ he replied defen- 
sively. 

“If you don’t know the Answer 
and you don’t know the Question, 
you are very uncool.’ 


is 
ks 


Vari. 


“But you don’t seem to know 
either,’ he said. 

“That’s for sure!” she said and 
abruptly walked away. 

He noticed that the back of her 
‘Fshirt had a picture of an apple 
and the words “Adam, call your 
answering service” 

Just then another, familiar voice 
was heard. 

“Hiya, Span, | see you made it 
this far!” 

The unpredictable, inconsistent 
AG.Virgil had returned. 

“Wasn't that Beatrice some 
dollie?” offered the agent. 

“AG., you're really getting on 
my nerves.’ 


“It comes with the territory, 
Span’ 

The agent was wearing only a 
pair of tacky designer jeans and 
was now consulting a crystal ball. 

“What’s with the cheap jeans and 
crystal ball, A.G.?” asked the artist. 

In his most humble style, the 
agent replied, “I’m trying to show 
Him that I’ve thrown off the sins 
and evils of civilization and that I 


never took more than 25%.My 

life is an open book” Less humbly 
he continued, “The crystal ball 
will give me the Answer and the 
Question?’ 

“Tell me the Question, at least? 
asked the illustrator. 

“Nobody knows. If we did we 
probably wouldn't be down here 
in the lobby. We'd all have our own 
comfortable suite of rooms in 
heaven.’ The agent continued his 
explanation. “You see, Span, when 
your phone rings you tell whoever 
it is the Answer and then the 
Question! If you don’t know then 
you go back out to the main lobby.” 

Confused, the artist asked Virgil, 


a 1 
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AG Virgil had already lost him- 

s~ self in further mystical consulta- 
tion with the crystal ball. He had 
not even noticed another person 
approach. 

The new arrival was balding, 

\ very chic, and was impersonating 
| an angel.He also bore a close 
/ resemblance to the agent. 
“Hello, pilgrim, I’m in real estate?’ 


**Four score 
and seven...’ 


he began. “Could I interest you in 
a smart, easy to maintain and 
exquisitely air conditioned con- 
dominium in Purgatory?” 

The artist thought for.a moment 
that a clone of A.G.Virgil had 
materialized. 

“No thanks’ he replied. 

The real estate man persevered. 
“Be a realist, pilgrim. You know 
you'll never get above the main 
floor here and Purgatory isn’t so 
bad once you get used to it” 

The artist moved his head in 
the negative. Just then he saw a 
solitary door framed by the shorter 
man’s fake halo. It had gone un- 
noticed by everyone. Leaving the 
telephone area he went over for a 
better look. A small gold-lettered 
inscription was above the plain 
doorknob. It read “The Meek Shall 
Inherit the Earth” The illustrator 
was very impressed. Unfortunately, 
he mused, it seemed like a thought 
that isn’t found anywhere these 
days. On impulse he opened the 
door and celestial choirs began 
to sing, accompanied by a banjo. 
Directly in front of him was a neon 
sign which blinked on and off and 
asked, What Is Everything? The 
artist was euphoric, for behind 
the sign was the largest and most 
beautiful room he had ever seen 
and what finally seemed to be the 
Answer: Love Is Everything. 


“AG., the only thing I have ever 
really heard from you is ‘Bucks Is 
Everything’ I’m curious, do you 
have a chance?” 

“Knock it off, Span!” the agent 
responded testily. “All I’ve ever 
heard from you is ‘All Illustrators 
Who Trace Photographs Are Hacks!’ 
Neither answer will open any 
pearly gates!” 

As the artist mulled over the 
last remarks of A.G.Virgil an older 
man joined the’conversation 
chanting, “Four score and seven...” 
AG. interrupted cuttingly, “No 
good, pop, I’m sure somebody ; 
tried that one already.” 

“Four score.,.!” This time the 
older man shouted. 

The agent dismissed him with a 
curt yell of his own, “Keep mov- 
ing, clown!” and turned back to 
the artist. 

“Ya know, Span, I just noticed 
that your Dot-Artist of the Year 
trophy has been left just below 
your phone. Maybe it’s some kind 
of sign from Upstairs?” 

“And maybe not’ The artist 
seemed dejected. “Actually it looks 
as if it’s broken out. Perhaps we 
could spray it with something or 
at least take its temperature?” 
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The morning sun came bright- 
ly through the studio window. 
The artist awakened with a split- 
ting headache. Slowly he pic 
himself off the floor where he 
had fallen the night before. For 
a moment as he rubbed the 
sore spot on his head he stared 
at some other words: the motto 
on the can of beer which read, 
“Life is a circle’ 

The buzzer on the front door 
of his studio jarred him further 
awake. A special delivery had 
arrived. A bleary-eyed confronta- 
tion with the mailman produced 
a copy of the purchase order 
for The Divine Comedy assign- 
ment for Big-Boob M ine. 
The art director, Phil Krotch, 
and his agent had acted fast. It 
was neatly signed by A.G. Virgil, 
artist’s rep. It only needed his 
own signature. 

He knew that he would tear it 
up. He also knew that he would 
do the illustrations. He might 
even begin to learn a little about 
real love.There was, however, 
one thing he did discover and 
that was the simple truth that he 
did love his work. He would, for 
a time, be oblivious to the cold, 
harsh realities of his dreams. 
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Mike Quon,a specialist in 
corporate identity graphics, 
believes that the ultimate test 
of a good logo is its ability 

to communicate information 
without the use of words. In 
the spirit of adventure and 
curiosity, he set out to check 
the efficacy of his own logo. It 
was a trial by fire,for he chose, 
against all odds, to test him- 
self in China. 

The photos he took testify 
to the mixed reactions of un- 
suspecting citizens when con- 
fronted with Mr. Quon’s Q with 
a pencil for a tail. Some found 
it curious, some found it amus-. 
ing, some, incomprehensible, 
some reserved judgment. All 
were gracious about posing 
for pictures. 

Although the pencil made 
some sense to them, the total 
image might just as well have 
been a question mark as a Q. 
It was not so much the roman 
letter that was a mystery to 
them. Even spelled out in 
Chinese characters, the con- 
cept of an illustrator or graphic 
designer was beyond their 
experience. 

While marketing experts 
might have a number of ques- 
tions about the methodology 
and reliability of this research 
project, there’s no doubt Mike 
Quon had a unique experi- 
ence and a lot of fun. 


THIS ARTICLE WAS SET IN ITC CHELTENHAM 


20 


SSN 


Number 12 ina 
series of Very Graphic 
cS “if ) & Crossword Puzzles 
\ a x by Al McGinley 
\\\D ©) C and Ellen Straff. 
if S we & 


Xx aE fi A 
we LA 


« 
‘ 
\ 


Wy 


tn M7 
Vs ar) 
if c 


AX 
A 


21 


, | BEETLES, BUMBLES 
ACROSS DOWN & BILLBUGS. Betwixt 
1. “Out on __" (Released from Jail) 1.°To ____”’ (Hamlet) and between the bene- 
5. Chief of the fallen angels (Paradise Lost) | 2. Range between soprano and tenor ficial bumblebee, there 
10. Express in a theatrical manner 3. Suffix for homogen or general comes a bug-a-boo in 
11. U-boat, for one 4.______ Corbusier every bunch. Hence, 
13. River in Spain 5. Charles Wm. _____ (Am. nat.) the other two“B-bugs:” 
14. Reel for holding thread, for one 6. A dying fire The billbuas and bee- 
16. __ Casey 7. To talk foolishly 9 
17. “..a-dub-dub, three menina____— 8. Armed forces service org. tles cause great harm 
18. A.D's relative 9. ____gum as they feed on every- 
Sy hie agency 12. British radio network thing from boxelders 
. God of love 14. Mischa et al. 
23. Israeli airline 15. Natives of Southern Sudan ee pecaccae a 
24. Hairdo, for one 20. Fourth down play 9 
25. Map sign (abbrev.) 21. Ending for yell or spell The damage done by a 
26. Prospector’s quarry 24." dabba Honeymoon...” small beetle is estimated 
27. Waning 26. Love, honorand_—_..” at over $500,000,000 
30. Index markers 28. Barbara for short annually. 
33. ‘Louisville slugger’ for one 29. You. Your Life!" 
34. School in Lille 31. American playwright Edward —_ 
36. Headgear for a sheik 32. Breed of 44 Across 
38. College degree 35. Part of a truck 
40. “__ the Cat” 36. Mai 
41. ‘n’ Andy 37. Graduation day garb 
42. Knife 38. "Be my little honey ___ be” 
44, ___sting 39. Make ___ (Fast, straight course) 
45S. Jack's lettuce 43. Half a goodbye in Londontown TTY ali 
47. Mr. Lincoln 45. Mitchum or Hope - ae 
48. |d's relative 46. ——~sKKhan ) 
49. Release 50."______ the night before Christmas.” cartoon buffs, baby- 
$2. Biblical pronoun 51. Kind of soup voiced Betty Boop be- 
53. Apian product S5.__ present lieved that “B-words” : 
ee re OU EIT ORC) am; Ineiicates Aue eI Ea would boosther popu- § “TO‘B’ OR NOT TO‘B’?” was the ques- 
nia eres Giosndaeny) | BBY ae A Rome larity. Bedecked and be- tion facing many alphabeticians in the 
60. Turned on ANSWERS ON PAGE 71 ribboned, Betty made early days of formulating their alpha- 
a beeline straight to bets. The thought was first written 
the bosoms of her be- down in a hamlet by some famous 
’ loved fans babbling, bewhiskered playwright who decided 
Buia sek beeccch Het oe “Boop-boop-a-doop!” that for “A” to be followed by “B” was 
e , indeed a bit of Elizabethan brilliance. 


felt they had to bestow something 

better on mankind than baby bees 
and bee stings. So instead of 

a ey j beating around the bush, one breed of 
bees opted for pollinating in fruit trees 

and orange groves. It takes four acres of 

orange blossoms and a bunch of busy bees to 

ye produce a 60-pound batch of orange honey — 

the pure sweet liquid that only these bees can 
leave behind, befitting even the most finicky 

Briton “en his afternoon tea and biscuits. 
| 


So be it! 


RUBBER BABY BUGGY BUMPERS. 
Lo and behold, words with the letter 
“B” became bestrewn beyond belief. 
Like back in 1902, when rubber baby 
buggy bumpers became part of the 
big baby buggy boom. The Sears, 
Roebuck & Co. catalogue that year 
boasted only $3.65 for a carriage 
for your bouncing baby. Boy oh 
boy! Extra for rubber-tired wheels, 
65 cents. 


be quite bewitching, bedazzling—if you stop to belabor the 
idea. Think, for instance, of the multitude of words created 
with “B's”; the different connotations of “B-words’; and, for that 
matter, just how “B" came into being. Which is what we're about 
to begin. 


1 2 3 4 5 6 7 B. 9 ‘f0 
44 ab Bb B4b?¢ 
Phoenician Greek Medieval Modern 
The actual letter ““B” had to be born in a graphic 
sense. The Phoenicians created the beacon about 
1000 B.C., seen in symbols #1 and #2 above. Symbol 
#3 shows the next transformation to befall, where 
the Greeks moved the triangle to the bottom and 
rounded them both off in #4. Symbols #5 (the 
written Roman form) and #6 (the Cursive form) 


are quite similar to our modern written and 
printed, upper and lower case “B's” (#7, 8, 9, 10). 
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BY elieve itor not, the letter “B’’ and the sound it produces can 
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BAKERY “B’s:’ And finally, besieged 
by billions of bewitched, bedazzled 
and bewildered “B-lovers;’ someone 
decided to bake the “B” into posterity. 
Befuddled? Just turn a pretzel side- 
ways. What more can possibly be 
done for the “B”? Well, in the words 
of Porky Pig, “Ah, B-b-b-b-b-b-b-b-b, 
that’s all, folks!” 
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THE X-RATED 
ENCYCLOPEDIA 

OF DIDEROT 
SUMPTUOUSLY 
RESURRECTED BY 
FRANCO MARIA RICCI 


Anatomy 


magine, if you can, how a set of books devoted 
to such noble areas of human activity as agri- 
culture, architecture, carpentry, chemistry, med- 
icine, philosophy, politics, music,and math- 
ematics could call down the fury of lawyers, 
judges, theologians, a whole parliament and, 
ultimately, condemnation by the Pope! 

It happened in France in the mid-1700s. It was a 
time when kings ruled by divine say-so, when the 
Church decreed what and how to worship in Heaven, 
and what to believe on Earth, when the fine arts 
were celebrated by the aristocracy and common 
man was vile. In this social and intellectual environ- 
ment, the publisher Le Breton engaged Denis 
Diderot to produce an encyclopedic record of all the 
arts, sciences and technology of the day. They 
enlisted the aid of such other provocative thinkers 
as Voltaire, Rousseau, dAlembert and Turgot to con- 
tribute to the enterprise. But the publication of the 
very first volumes created such a commotion that 


manuscripts for succeeding volumes had to be 
hidden from the authorities. 

What panicked the powers in power? There wa 
no direct attack on the Church or the aristocracy, but 
there was a systematic taking-for-granted of a new 
enlightened spirit, which deemed that man had 
choices in his pursuit of God and religion; that the 
sun—not the earth—was the center of the universe: 
that there was a scientific method for investigating 
nature; that the divine right of kings was giving way 
to the inalienable rights of the common man.!n 
short, the text of the encyclopedia encompassed all 
the new philosophy of the Age of Enlightenment. It 
challenged the dogma of the Church, the power of 
the aristocracy,and even dared to insinuate that 
the crafts and labors of the common man were as 
worthy of glorification as the fine arts enjoyed by 
the privileged. 

In the 20 years it took to finish the 17 volumes, 
the obstacles and condemnations took their 
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toll. Most of the contributors bowed out, leaving 
Diderot to complete the work almost single- 
handedly. In the end, he was inconsolable at seeing 
how the publisher had mutilated his writing, just to 
get it past the censors, Nevertheless, to this day, the 
Diderot Encyclopedia is a lively, enlightening intel- 
lectual experience. 

But it would be a mistake to imply that these 
volumes are meant for an audience of historians and 
philosophers only. For years, the Encyclopedia has 
served a very practical purpose. Designers, illustra- 
tors and typographers have used the Diderot asa 
warehouse of visual information about the natural, 
scientific and man-made world, and as a documen- 
tation of the culture of the 18th century. The engrav- 
ings, which number in the thousands, are exquisitely 
detailed, and all have the blessing of being in the 
public domain. Its no secret that some of our most 
noted art directors have mined the pages of the 
Diderot for illustration and design material of price- 


less caliber—and its all free for the taking. 

Anyone who doesnt-own or cant lay hands ona 
set of these volumes will be cheered to know that 
the Diderot Encyclopedia will be reissued by the 
eminent bibliophile and publisher Franco Maria 
Ricci.As a publisher Mr Ricci is known for the 
typographical beauty and extravagant esthetics 
of his bookmaking. His publications are frequently 
squirreled away in the rare book sections of the 
important libraries of the world. So it is with great 
pleasure that readers, writers and art people antici- 
pate the blessed event of his reissuance of the 
Diderot Encyclopedia. 

The Ricci edition of the Diderot will eliminate 
articles from the original that are no longer per 
tinent and will compress the writings of the great 
18th-century French encyclopedists into four vol- 
umes. There will also be one volume of critical essays 
by contemporary scholars touching on aspects of 
the original text. But most important to designers 
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and people in the graphic arts, will be the 12 volumes 
of plates and engravings, just as they appeared in 
the original Paris edition. 

To give you some idea of the variety and over- 
whelming detail of these engravings, we have 
reproduced some of the plates. But this is only a 
meager sampling of the 3,000 graphic images in 
we : the collection. 
pha AN : Each volume of the new Ricci edition will be 
printed on especially prepared handmade Fabriano 
paper and bound in brown silk. The edition will be 
limited to 3,000 numbered sets; the first 300 off the 
press will be bound in genuine leather with 22-carat 
gold tooling in authentic 18th-century design. 

Mr Ricci expects the project to be completed in 
three years. Anyone seriously interested in reserv- 
ing a set, at $120 per volume for the silk-bound, 
$200 per volume for the leather-bound, would be 
wise to make inquiry now. Write: Franco Maria Ricci, 
editore, S.Sofia 8, 20122 Milano, Italy. 
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The only thing you can call “small” about our featured illustrator is her size. 
She measures a mere 5 feet, no inches and weighs 110 pounds, but her tiny 
stature and her diffidence belie the immensity of her imagination and skill. 

Since she was born in Japan, and received some of her art school training 
in Tokyo, it seems natural to assume that there are ethnic influences in her 
work. But Hiroko will quickly assure anyone who asks that all her direction 
came from her training at the School of Visual Arts in New York City. 

In traditional Japanese fashion, she gives a deep bow to the artists she ad- 
mires most—Rembrandt, Magritte and Andrew Wyeth—and to her teachers at 
Visual Arts. She volunteered that it was not her talent at all, but the generos- 
ity of the instructors who recommended her, that won her such formidable 
clients as CBS Records, Fortune, Forbes, Doubleday & Co., The Daily News, 
Mobil, The New York Times and Esquire. To which we can only reply: Modesty, 
dear Hiroko, gets you no place in this business—certainly not the awards you 
have picked up from The Society of Ilustrators, The Society of Publication 
Designers and The Art Directors Club. Marion Muller 
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EVOLUTION 
OFAWOMAN 


One day, Francois Robert, a visual communi- 
cation specialist, saw a big white blob and 
scaffolding appear on a wall on a Chicago 
street corner. His curiosity was piqued. God 
knows what happened to his fingertips, 
because he undertook to photograph the 
evolution of the outdoor sign,in numbing, 
20-below-zero temperature. 


It took five days of clicking, one frame every 
15 minutes, to record the work from begin- 
ning to end.The 31 frames we've reproduced 
here are only a small fraction of his quarter- 
hourly notations. Considering the size of the 
sign and the inhospitable weather, we would 
have to dub the signpainter the nimblest 
brush in the midwest, and Mr. Robert, the 
most dedicated voyeur. 
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PUT YOUR BEST 
FACE FORWARD 


In this age of sophistication, it’s disarming to receive an out-and-out declaration — Lubalin,and his contemporaries, were all but genuflecting at the mention of the 


of hero worship. Here's an excerpt from a letter we received from Erwin Roth of names Paul Rand,Leo Lionni, Bill Golden, etc. That Mr. Roth is enamored of Lubalin, 
Wiesbaden, Germany, along with copies of the Typo Bach Letter News he designs. U&lc and ITC typefaces is abundantly clear from the pages of his Typo Bach Letter 
“lam very much interested in Herb Lubalin's—my great idol’s—opinion of my News we've reproduced here. 
work.! wonder if it would be possible for him to send me a copy of the Typo Bach By way of background,Mr. Roth tells us that Typo Bach was founded in Wiesbaden, 
Letter News with his corrections and/or suggestions for improvement?” in 1962,by Gerhard.Bach, with co-worker (now partner) Manfred Schwarz anda 
Herb, embarrassed by such open idolatry, advised: “Don't print that!” Never mind. selection of a mere 20 lead types. As early as 1966, the partners energetically con- 
Every age and every discipline has its heroes, and it wasn't too long ago that verted from linotype to film,and with great success. By 1977, they had branches 
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in Hamburg, Frankfurt and Munich, and today they are one of the leading typo- 
graphic suppliers in the Federal Republic, offering more than 700 body types 
and over 2,000 display faces. 

Feeling a need for a publication in Germany that dealt with contemporary 
typography, Typo Bach took it upon themselves to create the Typo Bach Letter 
News, a sophisticated, highly esthetic journal, to disseminate information and 
display all the wonderful alphabets available to its clients, friends and typogra- 
phy enthusiasts. 
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As for designer Roth,he started his career as an apprentice typesetter, worked 
for a number of publishing houses and finally joined Typo Bach in 1964. He has 
been responsible for all their advertising, their corporate image,and the Typo Bach 
Letter News; he contacts customers as well. Currently, he wears the official title of 
Advertising Director. 

The pages reproduced here are evidence of Mr. Roth's love affair with typography 
and his appreciation of ITC offerings. As for a critique of his work, Lubalin’s decision 
to include it in this issue of U&lc should speak quite clearly of his approval. 
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What's New from ITC? 


ITC Century Light, Book, Bold, and Ultra with corresponding italics 
and ITC Century Condensed Light, Book, Bold, and Ultra with 
corresponding italics are new typefaces from ITC. Only licensed ITC 
Subscribers are authorized to reproduce, manufacture, and offer 
for sale these and other ITC typefaces shown in this issue. 

This license mark is your guarantee of authenticity. 


Ic 
Gas 


These new typefaces will be available to the public on or after 
October 15, 1980, depending on each manufacturer's release schedule. 


ITC CE 


THE CENTURY TYPE FAMILY derived its name from Cen- 
tury magazine.Theodore Low DeVinne, publisher 
of Century magazine, felt that existing roman type- 
faces were nondescript and weak. He commissioned 
Linn Boyd Benton, inventor of the punch cutter 
and director of and technical adviser to the recently 
formed American Type Founders Company, to de- 
sign a new text type for his magazine.The two men 
collaborated on the new design, which they named 
Century Roman. It was first used in November, 1895. 
CENTURY ROMAN, HOWEVER, WAS FOUND to be too 
narrow for commercial typesetting and in 1900 a 
wider version, Century Expanded, was drawn by 
Morris Fuller Benton, L.B. Benton's son and probably 
the most prolific of American typeface designers. 
Other ATF/Benton-designed Centurys include:* 


CENTURY EXPANDED ITALIC 
CENTURY BOLD 1904 
CENTURY BOLD ITALIC 1905 
CENTURY BOLD CONDENSED 1908 
CENTURY BOLD EXTENDED 1909 
CENTURY OLDSTYLE 1906 
CENTURY OLDSTYLE ITALIC 1906 
CENTURY OLDSTYLE BOLD 1910 
CENTURY OLDSTYLE BOLD ITALIC 1910 
CENTURY OLDSTYLE BOLD CONDENSED 1910 
CENTURY CATALOGUE AND ITALIC 1914 
CENTURY SCHOOLBOOK 1915 
CENTURY SCHOOLBOOK ITALIC 


1919 
CENTURY SCHOOLBOOK BOLD 1923 


1900 


UNLIKE ITC TYPEFACES TODAY, the Benton families 
(Century, Cheltenham, Clearface, Cloister, Franklin 
Gothic, and Stymie, for example) were not conceived 
as families. They grew from the successful introduc- 
tion of one face and subsequent demand for italics, 
other weights, and expanded or condensed versions. 


“Different sources list different dates for the introduction of some of these faces. 


EVENTUALLY, CENTURY FAMILIES were introduced 
on typesetting machines and became popular for 
both foundry and machine typesetting. And now, un- 
der license from American Type Founders Co., we 
have ITC Century. 

ITC CENTURY IS ANOTHER EXAMPLE Of how a popu- 
lar old typeface can be restyled and brought up to 
date while still retaining the flavor and basic charac- 
teristics of its original design. 

ITC CENTURY OFFERS A NEW BLEND Of readability 
and distinction as well as a full family to work with. It 
has been designed to meet the requirements and 
capabilities of photographic and digital typesetters 
as well as to satisfy contemporary typographic de- 
sign tastes. 

TONY STAN, DESIGNER Of ITC Garamond and ITC 
Cheltenham, was commissioned to develop the ITC 
Century family. Two styles of this series that were 
introduced in 1975 consisted of an Ultra and Book 
weight with corresponding italics for each. The ITC 
Century series features larger lowercase “x” heights 
and more subtle letterfitting when compared with its 
metal predecessors. In addition, the lowercase 
ascenders have been slightly shortened and certain 
serifs on the insides of the lowercase letters h,m and 
n have been selectively eliminated. 

NOW, WITH THE ADDITION of a Light and Bold 
weight with italics to match, ITC offers a full Century 
series with four weights in regular roman and italic. 

THESE EIGHT REGULAR VERSIONS are matched with 
eight condensed ITC Centurys—four romans and 
their italics in the same weights as the regulars. 
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FROM CENTURY TO CENTURY WITH CENTURY 


Did you ever realize how early in life you be- 
came an expert at graphic communication? For 
me it happened a thousand years ago, when I 
reached the exalted age of 8, and was allowed to 
become a card-carrying member of the New York 
Public Library. 


Back then, second only to the high of Saturday 
afternoon at the movies, was Friday afternoon at 
the library, where I went with my best friend to 
choose our books for the weekend. Lest you think I 
am being overly sentimental, let me remind you 
that, in the-good-old-days-of THE-DEPRESSION, 
before TV, and when even radio was not yet 

a universal household appliance, a trip to the 
library was pretty hot stuffas a diversion. 


We had a ritual for choosing our weekend books. 
It had nothing to do with special interests or hob- 
bies or teachers’ recommended reading lists. It 
had to do with maximizing our pleasure from 
‘the book” that was to be our weekend's entertain- 
ment. We carried it everywhere—to meals, prop- 
ped up in front of our plates, to the bathroom un- 
til someone hounded us out, under the covers 

of our beds to read till all hours of the night, be- 
cause there was no school tomorrow. 


Our sure-fire technique for choosing a good book 
was as follows: First, wed pick one off the shelf 
that looked well worn and scuzzy. That meant 
there had been a goodly number of readers be- 
fore us (not a bad recommendation) and further- 
more, a few extra spatters of chicken soup or 
ketchup on the pages would hardly be noticed by 
the harridan librarians who checked us out 
and vn, vn those days. Next, we opened the covey, 
placed our fingertips along the cut edges of the 
pages and pressed gently back toward the bind- 
ing to locate the “slippery” pages—the heavy coat- 
ed stock on which the illustrations appeared. 
The more pictures, the better. Finally, wea flip 
through the pages to check for “conversation.” 
Somehow we knew, without courses in fiction 
writing, that dialogue advanced the action of a 
story. What really appealed to us was the liveli- 
ness of the page, the breaks in the type, the open- 
ness, the speed with which we could read short 
paragraphs with lots of white space. Ifwe were 
not exactly precocious in a literary sense, we had 
an undeniable perceptiveness about the essen 


tials of written communication. 


It was not until 20 years later, when [first went to 
work asan advertising copywriter, that Iapprect- 
ated the keenness of those untutored insights 
about readability. Of course, when you are grown 
up and professional, you dont rely on personal 
experience and observations. You do formidable 
research, expensive surveys and test runs to find 
out what we all knew, intuitively, a long time ago 
—that lots of cllustrations, indented paragraphs, 
plenty of white space and a healthy sprinkling 
of widows makes reading easier and more 
pleasurable. 


What I also realized in retrospect, was that the 
“orinting” in those wonderful books—the letters 
with the generously rounded forms and ample 
spacing that made reading so comfortable—was 
so often a Century or Century styled typeface. It 
as not nostalgia, but the intrinsic legibility, that 
makes Century typefaces so inviting and plea- 
surable to read, to this day. 


Itts almost a century since the first Century face 
appeared, and it remains, still, one of the most 
engaging and versatile typefaces in our vocabu- 
lary. In this issue of U&lc, we are presenting a 
Ffreshened-up version of this old favorite. Tony 
Stan has restyled it for ITC to meet the require- 
ments of photographic and digital typesetters 
and to give it a somewhat more contemporary 
look. 


While there is no question that there are typeface 
Samilies that are more quixotic, more adventur- 
ous, more esoteric, more self-conscious than ITC 
Century, there is hardly amanuscript you could 
encounter where ITC Century would not be the 
most legible, most effective and appropriate way 
to go. 


To demonstrate, we reached into our collection of 
contributions from readers—of which we have a 
huge backlog—and selected, at random, anum- 
ber of articles to set in variations of ITC Century 
Though the themes are diverse and unrelated, 
the face serves each of them appropriately and 
elegantly, without ever upstaging the text itself. 
The whole new family of ITC Century typefaces is 
described in the preceding section, What's New 
From ITC?” MARION MULLER 
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This set of numerals was sent to us 
by John Story, Philadelphian car- 
toonist, illustrator, designer. It was 
created for chapter headings ina 
nursing skills book. The assignment 
from John Isely, art director, requir- 
ed that he use mechanical writing 
devices as his images. Mr. Story ma- 
nipulated fountain, ballpoint and 
felé-tipped pens and came up with re- 
markably convincing numbers. 

Ifyou wonder why thermometers 
or plastic IV tubing was not speci- 
fied, as images more consistent with 
nursing skills, visit a hospital. You 
will notice that, unfortunately, 
nurses must spend more hours on 
keeping their records ship-shape 
than on their patients. 


Take His Word For It 


If this page looks like a word processor in panic, look 
again, friends. These are all 100% guaranteed recognized, if 
not recognizable, words. (Or at least so our correspondent, Karel 
Treebus, a typographic designer in The Netherlands, assures us. 
A devoted and appreciative reader, Treebus responded to an article 
in our December 1978 issue which featured a 70-letter German word. 
Not to be outdone, he sent us his own collection of jawbreakers. 
Although we’ve had this list stored away in our files for more 
than a year, the delay in publishing turns out to be an unplanned ° 
stroke of genius. In this issue, we can unveil them along with our new, 
highly readable ITC Century typeface, to give you every advantage 
in making sense out of what appears to be nonsense. 


Hottentottensoldaten- 
| tentententoons- 
<4 tellingstenten? 


an Do you know this 48-letter Dutch word? 
ai? [t means: Exhibition tents of Hotientot 

soldiers. Of course this word is not real- 

| lyin common usage. Its rather a well 

| known language joke and, in speech, 

| the repetition of the syllable ten gives 

the word a special rhythm. 


hiksluchtvaar- 
tdienstweersch- 
epenpersoneel? 


According to the Dutch is- 
sue of the Guinness Book 
of Records” this is the long- 
est word in use. It has 40 
characters according to 
the Dutch; 41 as we count 
‘them. The combination ij 
ds one character in Dutch. 
The meaning of this word 
is “weather ship personnel 
of the governmental avia- 
tion service.” 


Taumatawhakatangakoauaua- 
tamateapokaiwhenuakitanan- 
tahuwhakatamahangakoa...? 


A village in New Zealand sports this name. It must be a constant frustration to the Welsh, 
who take pride in the ownership of some of the worlds longest town and village names. 
This mouthful translates: “Hill crest where the traveller Tamatea piped on his nose flute 


__ for his beloved one.” It contains 70 characters. 


Guinness to the contrary, this word 


accident damage insurance system.” 
However it is possible in the Nether- 


ifone has amind to, by combining 
two or more other words and adding 
them onto an established word, as 

in German. 


Verkeersong- 
-evalsschade- 


By the way, speaking of long 
words, are you familiar with 
this name of a wellknown 
Fijian cricket player? How 
would you like to be the sports- 
caster with the responsibility 
of pronouncing this correctly ? 


has 41 characters and translates, ‘road 


lands to create new and longer words, 
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Lepodotemachosel- 
achogaleckraniole- 
ipsanodrimupotri- 
mmatossiphicpar- 
aomelitokatakielu- 
mmenokickleipko- 
ssuphophattoperis- 
teralektruonortegk- 
ephalokiglopeisiol- 
agoxsireailoelaetr- 
aganorptosegnan? 


Right here in the good old Tiruvaly- 
USA, an Indian chief died in 2 


Wisconsin Wi TRGG Eis heirs Vitawa 


N/ TEGKEPHA Y 

LOKIGLOPE | 

fa| ISIOLAGOX 
RACL OS 


HUSBAND, CHIEF 


LEPODOTEMACH|| 
OSELACHOGAL |, 
ECKRANIOLEL| 
PSANODRIMUP | 


This one ts a family name in India. The mean- 

ing of the first name is ‘village of prosperous rice 
fields”. the second name breaks down into a syn- 
onym. for the god Rama and the name of a reli- 
gious leader in the 4th century. The Fijian cricket 
player and this Indian family name were gleaned 
from ‘The Story of Language,” by Mario Pet. 


needed six tombstones to re- jayara 

cord his complete name. It ghavach nt 

contains 182 letters and it is > 
arya’? 


believed to be a cryptogram. 


RESEMBLANCES 


When one human being confi- 
dentially informs another that he 

“looks like an ass” we generally 
take that to be a figure of speech. 
But maybe not. We all know peo- 
ple who, quite literally, resemble 
members of the animal kingdom. 
We know men who are horse- 
faced, ape-like, leonine or eagle- 
beaked. We know women who 
look feline, bovine, birdlike or pig- 
faced. 


For most of us, it’s a game we 
play, finding animal faces in peo- 
ple we know. But it was a far 
more serious business to Charles 
LeBrun, the 17th-century artist 
who was court painter to Louis 
XIV. While studying anatomy, as 
painters were wont to do in those 
days, he developed a theory that 
related physiognomy and charac- 
ter in man and beast. According 
to LeBrun’s observations, stoic, 
taciturn men looked like camels, 
stubborn men resembled don- 
keys, formidable men had leo- 
nine features, submissive types 
looked sheepish, and so on. 


To give credence to his theory, 
LeBrun produced 32 engrav- 
ings of animal heads with their 
human counterparts. Seven of 
these rare engravings are repro- 
duced here. All of them have just 
been reprinted in a book enti- 
tled Resemblances, Amazing 
Faces, by Charles LeBrun, pub- 
lished by Harlin Quist, with an 
introduction by Ed Sorrel. 


For a quick, cheap analysis of 
your favorite and unfavorite rela- 
tives, you may want to get your 
hands on this new issue. It will be 
available in September from 
Harlin Quist Books, c/o Dial/Z 
Delacorte Sales, 1 Dag Hammar- 
skjold Plaza, New York, N.Y. 10017. 
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HOW TO BEAT 
THE HIGH COST OF 
MEDICAL CARE 


Everyone's concerned about 
the catastrophic costs of medi- 
cal care these days. Patients 
blame doctors for exorbitant 
Jees. Hospitals blame suppliers 
for raising prices. Suppliers 
blame hospitals for non-pay- 
ment of bills. Hospitals blame 
imsurance carriers for delay- 
ing payment of claims. Con- 
sumer lobbyists lay it all on the 
high cost of pharmaceutical ad- 
vertising....How simple it used 
to be to treat our ailments. 
Here are just a few pages 
from BARKER'S Komic Picture 
SOUVENIR brochure, the proto- 
type of pharmaceutical adver- 
tising circa 1800. If you think 
you are the victim of inane, 


suggestive, misleading, corrup- 
tive and confusing advertising 
today, take a look at the persua- 
sive techniques of yesteryear. 
The cover is reproduced in its 
original typography. We have 
reset the copy in ITC Century 

to make it more readable, if 
not more palatable. 

On the other hand, wouldn't 
you gladly turn in your Blue 
Cross, Blue Shield, Medicare 
and Major Medical Insurance 
for a simple bottle of Barker’s 
Liniment, which not only guar- 
antees to cure you and your 
livestock of nerve and bone dis- 
ease, rheumatism, sprains, 
cuts, bruises, ring-bone, spavin, 
and shoe boil scratch string, 
but halts sheep rot, besides? At 
50¢ for the large economy size, 
we could afford to put up with 
the dizzying non-sequitur 
commercials. 


g 


Barker’s Special Poultry Remedy with the 
Feed. See directions on pack of Barker’s Rem- 


edy. Sold in Regular, Large and Extra Large Pack- 


ages; also in 25 Ib. Pails. 


* * 


Make your own Poultry Food Medicinal, by 


BARKER’S 
RERVE AND BONE 
i The country [s full of 
stuff i loree = an 
Gattis, Stock Poultry and 
Condition Powders,and b: 
various other names,m: 
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BARKER'S «xomic picture” SOUVENIR 


Ss 
that to anyone 
Souvenir; by sending slips, we will send Part 2; for 6 pink elips 3, and for 8 pink 
pictures in 10 colors, size 16 x 22, which are well worth framing, three of women and three of children. Send 9 
alips for two pictures.’ They are known as sets 1, 2 and 3, Ger pak ating Raat Chances che ares tents en otis 


‘We would call attention to the reading matter our, book; as we feel justified in the same that they are remedies for the 
for ‘are recommended. The farmer can make Cepia lat henna tac dee with 's Powders. 's Nerve 
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parts, each cont 50 comic pictures; the best ones that have appeared in [AC 
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en and Barker’s Healing Ointment are of superior quality for external use. on inside of each preparation. All preparations will 


BARKER’S REMEDIES for sale at all Druggists, Grocers and General Merchandise Stores. 


Fa EF 


TRACTION 
OF THE 


s complaint. See directions on package. 


Barker’s Gape Remedy for Chickens suffering with 


The above open countenance man said he always took a trip to the seashore once a year to take his annual bath whether he needed it or not. You may not 
need a bottle of Barker's Nerve and Bone Liniment to-day, but, by 12 o'clock to-night some accident may occur and the stores all may be closed and you are 
out of liniment and would give 5 dollars for a bottle. Get a bottle at once. The great pain reliever always ready. It may save you a 25 dollar doctor 
bill. A large bottle for 25 cents; an extra large one for 50c, 


“It seems, prisoner," said Judge Gripp, “that you took fifteen cents from the plaintiff's till. Now, I put it to you seriously, was it worth your while to risk your character for such a trifle?” Prisoner —“Certainly 
not, your honor; but I did not know that there was not more in the drawer—I took all there was.” If there had been 10 cents more it would have been sufficient to buy a big bottle of Barker’s Nerve and Bone Liniment, 


remedy for Rheumatism, Sprains, Cuts, Bruises, Burns, for man and beast. ‘ 
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your own Horse, Cattle and Poul 


ACow’s Sprained Leg.—Mr.L.B.Somers, of Crisfield, 
and used it, and in one week she was all right. I 
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the case of one who called upon a young 
then took him by the collar 
¢ store and procured for 25 
He was, therefore, not of the 


Yabsley.—“Hello, Wickwire! Rheumatism?” Wickwire—“No, I stepped on a spool just before dinner and came down on the dining-room floor like a thousand of brick. My wife has been crying ever since.” Yabsley 
(wistfully) —“It must be sweet to have such a sympathetic companion.” Wickwire—“Oh, sympathy doesn’t figure at all. I jarred her best piece of china off the table.” If it had been rheumatism we would have 
recommended the great remedy, Barker’s Nerve and Bone Liniment; it is equally good for a bruise, cut, sprain and all external ailments. It is good for man and beast; a big bottle for 25 cents. 
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Make your own Horse, Cattle and Poultry Food Medicinal. 
See directions for a reliable article on pack of 
Barker’s Horse, Cattle and Poultry Medicinal Powder; it 


makes a better and cheaper food than you can buy 


already made. 


Hostess—“Don’t you think my daughter has a fine voice, Mr. Bronson, and that I ought to send her to Paris to have it cultivated?” Bronson—“Yes; if I were you I would send her at least as far as that.’ If you are 
driving your horse far or near always be provided with Barker's Nerve and Bone Liniment, for Rheumatism, Sprains, Chafes, Bruises, Stiff Joints, Lameness, Shoe Boil, Weak Joints, Swelled Leg, etc. A big bottle 
for 25 cents; an extra large bottle, 50 cents; for man and beast. : 


Any student who registers fora 
design class with instructor Jon 
Ashmann must be prepared to 
change his name ten times. 

Starting with their first or last 
name, the students must explore 
10 transitional repeats, with a 
gradual and consistent change 
in each one, until, in the final 
stage, the name has been com- 
pletely metamorphosed into an 
entirely new image. 

Mr. Ashmann invented the as- 
signment to show students how 
io tap the obvious for sources 
of creative ideas, to stretch their 
imaginations, to teach the basic 
esthetics of typography and to 
subject them to the discipline of 
professional work. In the final 
project craftsmanship counts 
as high as the creativity. 

The work shown here was pro- 
duced by students at The School 
of The Art Institute of Chicago 
and The Illinois Institute of 
Technology, Institute of Design, 
Chicago. 
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SKILLS FOR HIRE* 
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First Prize went to Mark Dowman, a 
third-quarter Advertising Design student at 
the Art Institute of Houston. Mark, who has 
a year and a half of school remaining, says 
he has always been interested in motion 
picture special effects. “But every time | 
learn something new in class, all my old ideas 
change. Even this poster—I never thought 
about it as a winning design. | just wanted to 
do the best I could on the assignment’ 


¢ 


INTERNATIONAL 
DESIGN CONFERENCE 
IN ASPEN 


Form & Purpose 
June 16-20 1980 


Second Prize winner Barbara Kornfeld 


is a sixth-quarter Advertising Design student 


at the Colorado Institute of Art. An artist 
who's strong in both concept and craft, 
Barbara goes to school full time and works 
30 hours per week, too. “I’ve always loved 
wildlife illustration,’ she says, and has 
thought about working for publications 


such as Audubon. “But my dream is to start 
a design agency for environmental groups.’ 
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Third Prize was won by Alton Adams Ill, 
who is in his eighth and final quarter in 

Ad Design at the Art Institute of Fort 
Lauderdale, “I hope to get involved with an 
agency where I'll learn a lot; Alton explains, 
“and I wouldn't mind relocating to do it” 
Like many graduates of The Design Schools, 
Alton is mobile. He’s also versatile. This 
year, he taught graphics in the Institute's 
teen-age summer program. 


ASPEN COMPETITION: 
IMPRESSIVE SHOWING 
OF STUDENT TALENT 


NEW YORK—Early in 1980, the more than 


_ 5,000 art students attending The Design 


Schools were given an unusual opportunity, 
In a competition sponsored by the schools, 
they were invited to create a poster based 
on the theme of the 1980 International 
Design Conference in Aspen—‘“Form and 
Purpose” More than 1,500 students at the 
six schools entered posters in the competi- 
tion, which some instructors assigned as a 
class project. After an initial screening, each 
school selected 30 entries for the final 
judging on the conference grounds in 
Aspen, Colorado. 

The Aspen contest was an example of 
The Design Schools concept at work: six 
professional art schools operating in sepa- 
rate cities with separate administrations, but 
unified principles, goals and standards. 

Currently, the 160 finalist posters are 
being exhibited a month at a time at each of 
The Design Schools. The rich collection of 
design solutions provides students with 
inspiration, and places on public display an 
unusual showing of student art. 


Judges (shown 
here) included 
members of the Inter- 
national Design 
Conference board. 
They reviewed the 
colorful 160-poster 
display in Aspen. 


Lou Dorfsman E 
CBS Creative Director 
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Saul Bass Henry Wolf 
Designer/Film Maker  Designer/Photographer 


Design 
Schools 


Art Institute of Atlanta 

Art Institute of Fort Lauderdale 
Art Institute of Houston 

Art Institute of Philadelphia 
Art Institute of Pittsburgh 
Colorado Institute of Art 


Aseries of programs and seminars featuring noted designers, artists and 


film makers will be given at intervals 


in key American cities. Sponsored by 


The Design Schools and local art directors clubs, the programs will be 
announced by mail in various local areas. Watch for your invitation. 


Graduates of The Design Schools have had 24 months of intensive, specialized preparation 
in a variety of skills, including: advertising design, typography, photography, illustration, 
drawing, perspective, lettering, airbrush, package design, multimedia, animation, mechan- 
icals, pre-separation and many others. They are prepared to work productively for you. 
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The Design Schools 


200 Park Avenue 
New York, N.Y. 10166 


Skills of special interest to me 


Edward A. Hamilton, Design Director 


13 


Pan Am Building, Suite 256, East Mezzanine 


I would like to know more about The Design Schools graduates. 0 
I don’t have immediate need, but please keep me advised. 0 
Include me on your invitation list for seminars and programs. 1 


Name Position 
Company —— Phone (__) 
Address City State ______ Zip —__ 


You don't want your jobs to be any less than 
the very best. We feel the same way. 

That's why we tell you not to compromise 
when it comes to type. 

Don't settle for Chelmsford Medium when 
what you really want is Chelmsford Demi Bold. 

Don't settle for 60 point when what you really 
want is 60% point. 

Don't'settle for 45 pica line length when you 
really want 70 picas. 

To make sure you don't have to settle for less, 
we've put together a combination of type styles 
and typesetters that give you exactly what you 
want: great type. 

First, take a look at our library. Chances are, 
we have the exact type you need. Because we 
make over 500 type styles, including most ITC 
faces. And we're continually making more. 

For instance, we just added 16 ITC Century 
faces to our ITC selection. (You can see one 
example in the center column of this ad.) So now 
you Can get the complete set offacesinthe — 
ITC Century family. 

All of our type is great looking, too. Each and 
every character prints with perfect clarity and 
sharpness in our full range of sizes, from 5% point 
to 74 point. And to make your typesetting easy, 
we put four different faces with a total of 448 
characters on every type disc. 


Want great type? 


We have more than 1,000 different standard 
type discs on hand. But, if you need a combination 
of styles that isn’t already available, tell us and 
we'll make it up for you. 

We also have pi discs with just about every 
special character and symbol you can think of. 
From fancy borders to horoscope signs. 

And we'll make sure you get your type discs 
when you need them. Our Type Express service 
guarantees that your order for any of our standard 
type discs will be out our door within eight busi- 
ness hours. (U.S. only.) We'll even send it by air 
express if that’s what you want. 

Next, take a look at our typesetters. They give 
you more type than most phototypesetters in our 
price range can. 


abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890&5$¢S8% 
(:5,.12.2222/#*) [+48 123 1567890] 


Here’s one of our newest ITC typefaces, 
ITC Century Bold. 
Now you can have 16 ITC typefaces 
in the ITC Century family. 


Ili Narityper 


the Informationists. 


/ 


For example, with our Comp/Edit system, you 
get 16 styles on-line. And you can set them in 138 
sizes, from 5% to 74 point, in 1/2 point increments. 

That’s a combination of 2,208 different fonts, 
all available at the push of a button. And you can 
mix all the styles and sizes you need within a 
single line. 

The Comp/Edit system also has a 70 pica line 
length and 16 inch automatic reverse leading. 

So you can do most of your big jobs without any 
paste-up. 

So, why compromise when you don't have to? 

Return the coupon today and we'll send you a 
copy of our “type one-liner,” showing all the faces 
currently available. 

If you really want great type in a hurry, call toll- 
free (800)631-8134, except in Alaska and Hawaii. 
From New Jersey (201)887-8000, extension 666. 

Or write AM Varityper, Dept. F-1, 11 Mount 
Pleasant Avenue, East Hanover, NJ 07936. 

In Europe: AM International Information Ser- 
vices Ltd., Varityper Division, 44 Church Street, 
Luton Beds, England. Call 44-582-416837. 
Comp/Set, AM and Varityper are registered trademarks and 


Comp/Edit, The Informationists and Type Express are trademarks of 
AM International, Inc. ©1980 AM International, Inc. 


Give usa shout. 


/Yes,Iwant [~2,) 


: greattype. 


| O Send me a copy of the 
| “Type one-liner.” 


one liner 


0 Send me information on 
your phototypesetting 
systems. 


Name 
Company ——. 
Address 

Gity, Slate 2s ee ae Zip 
Phone(_) 


Lar) 


Amazing 
Introductory Offer 


Designer 
Cabinets 


a lettering cabinet that 
"It belongs in a design studio. 
e new Letra5 Cabinet — a clean 
ean design that offers function 
as appearance. 
ach cabinet has 5 drawers of 
impact plastic wrapped in a 
“. jOlded plastic frame. The drawers 
Slide smoothly on side rails — a 
double-groove on each drawer front 
provides a convenient finger-hold. 
) — Available in 4 colors — Red, Blue, 
Green or Yellow — the cabinets can 
hold up to 200 sheets. They measure a 
compact 6” x 12” x 17” and can be 
stacked up to 
6 units high. 
This offer is 
available at all 
participating 
Letraset Dealers. 
It expires 
January 30, 
1981. Regular retail 


value of cabinet is 
$42.50. 


a Letraset 


& 40 Eisenhower Drive 
- Paramus, N.J. 07652 


© Letraset USA Inc., 1980 


Clip Book of Line Art 


CHIDREN 


SBA9 


wutAnAZON | 


ne A> *. 
‘i, Clip Book 
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Clip Book 
of Line Art 


Clip Book of Line Avt 


30 GLIP BOOKS *43* 


FINAL GLEARANGE! ALL 1974 LIBRARIES 
c AVE MORE TH saving “Clip Books!” Volk’s quality ready-to- 
use art has been beating budgets for ad agen- 


Last call for the last of the 1974 “Clip cies and advertisers worldwide since 1952. YQOooe>” 

Books of Line Art” — the remaining 35 books Great line art crams each of the 340 pages, 

of the original 48. Plus a few miniature in- each lithographed on one side of glossy 

HOMES © BUILDINGS dexes showing the art in half size. A bargain  ‘“Kromekote” reproduction stock in size 5 x 8 

ee 8g collection of all 18 books shown, plus Ad _ inches. More than 600 different illustrations 

"| Props, Homemaker, Zanies, etc. (Too many to’ +— 2$105 value. Satisfaction guaranteed. Sup- 

reproduce all.) A grand total of 35 all different  P/y is very limited so please order immediate- 

books — hundreds and hundreds of hand- _/Y! /mportant: none of these books are sold in- 
some illustrations — at an incredible $1.40 ividually! 


spp ceed Oe ERE _., SOLD ONLY DIRECT BY MAIL 
uffete y inflation and recession? NOT AVAILABLE IN STORES 


There’s instant relief in the time and money- 


LIMITED SUPPLY + ORDER NOW § 
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175 HANDSOME CHRISTMAS 
ILLUSTRATIONS & DESIGNS 
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CLIP THIS 
COUPON 
AND SAVE 


CLIP ART 
Box 72L, Pleasantville, N.J. 08232 


| 

| 

I 

I 

| 

! 

I 

I 

I 
Please rush the “Clip Book/s” checked below. Our 
covering purchase order is enclosed. Charge to i 
our active, established account and invoice us at i 
rates below plus shipping charges. I 
1 

| 

I 

I 

I 

I 

I 

l 

I 

I 


© Our check is enclosed — you absorb UPS 
charges. (Outside USA: payment with order in U.S. 
funds. In N.J. include 5% sales tax.) 


LC) SALE! 1974 LIBRARY ........ $49.95 
LC) KING-SIZE CHRISTMAS. ...... $29.95 


A big, hard-working “Clip Book of Line Art” loaded 
with possibly all the Christmas art you'll need for 
years to come. All ready for a simple line negative — 
no hard-to-handle halftones. A great time and money- 
saver with its 36 one-side pages impeccably litho- 
graphed on glossy “Kromekote” reproduction stock, 
in size 8-¥2 x 11 inches. Complete with alphabetical 
index. ? 


Santa Claus: entering chimney, out of fireplace, 
kids on lap, in workshop, driving reindeer, carrying 
sack of toys, shouting, pointing, etc. Shoppers, gift 
wrappers, tree trimmers, under mistletoe, Christmas 
morning. Carolers and numerous religious pieces: ess 
angels, doves, trees, stockings, wreaths, holly, eee 


poinsettias, toys, gift packages, ornaments. A// yours eee af \\ 04 i 


with a money-back guarantee. ——— 
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“I found a way to beat the — 
high cost of color stats.” 


“Our Pos One’ 720 ‘Color’ camera/processor enables us to 
— produce a variety of reproductions for far less than they would cost 
bm on the outside. 

* “The Pos One unit delivers prints or transparencies in 
black & white or full color. It gives us sized line or halftone 
black & white shots for ad layouts and mechanicals. It 
creates all kinds of special effects graphics in full color 
that we use on-air. 

“Best of all, the Pos One camera is fast, 
simple to operate and doesn’t need a darkroom 
or plumbing.” 


Gale Wilhelms 
Art Director 
WCKT-TV 
Miami 


Call Us Toll-Free 
800-327-1813 


IN FLORIDA CALL (305) 722-3000 
IN CANADA CALL (416) 533-2305 


NEW LOW-COST RENTAL PLAN AVAILABLE 


eS ee tt ae ee ee eee 


VISUAL GRAPHICS CORPORATION _ | 

} a | VGC Park, 5701 N.W. 94th Ave., Tamarac, FL 33321 | 

| Gentleman: I want to know more about your new i 

{ Pos One 720. | 
—Please contact me to arrange fora demonstration. . 

{ —Tell me about your low- cost rental plan. | 

| —Please send me more information. | 

Title | 

Company. 7 

Address. 7 

City State Zip 7 


U&le 9/80 
am ol 
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Ryderlypes Inc. + 500 North Dearborn +» (hicago, Minis 60610 + 312/467-7117 


How to pick a face 
out of the crowd. 


Choosing typefaces, typographers and everything in between 
can become a mixed up maze for creative advertising 
people. . 
For over 60 years, ATA typographers 
have been handling problems like these in a way 
that sets us apart from everyone else. We specialize 
in servicing advertising people, which helps us under- 
stand your kind of think- ing and your special needs. 
Typographers who are members of the ATA are 
crafismen, not just people who run machines. And even 
though we ‘re always out in front with every bit of 
new tech- nology, we know that in the end, 
great advertising is created by quality people working 
together. 
It's not easy to become a member of the 
ATA, because our standards are high. In fact, out of 
all the tyoographers around, only 55 are currently 
members. 
So when you need someone to make what youre 
thinking look good, give us a call. 
We're one set ahead of the crowd. Advertising 
Typographers Association of America, Inc., 461 Eighth 
Ave., New York, N.Y. 10001. Walter A. Dew, Jr., Exec. Secretary. 


SCHO, INC.; 
GAN THE THOS. P HENRY COMPANY; 
wis PETER A, 
[ S 
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COMMUNICATIONS, INC.; VOLK & HUXLEY, INC. ,INC.; IC SERVICE, INC. ‘ ‘MORN _ INC. ; 
PENNSYLVANIA DAVIS & WARDE, INC.; HEADLINERS OF PITTSBURGH, INC, PORTLAND, OREGON PAUL 0. GIESEY/ADCRAFTERS, INC. ROCHESTER, NEW YORK ROCHESTER MONO/HEADLINERS SAN DIEGO, WE SET STAN DARDS FOR 
CALIFORNIA CENTRALTYPESETTING, INC, SAN FRANCISCO, CALIFORNIA HEADLINERS/IDENTICOLOR, INC. SEATTLE, WASHINGTON THOMAS & KENNEDY TYPOGRAPHERS, INC. ST. JOSEPH, MI TYPE 


ETTIN ICHIGAN 
HOUSE, ING. ST. LOUIS, MISSOURI MASTER TYPOGRAPHERS, INC. SYRACUSE, NEW YORK DIX TYPESETTING CO.., INC. TAMPA, FLORIDA CEN NTURY TYPOGRAPHERS MONTREAL CANADA McLEAN BROTHERS, LTD. HF PEOPLE WH SET TYPE 
TORONTO, CANADA COOPER & BEATTY, LTD. WINNIPEG, CANADA B/W TYPE SERVICE, LTD. BRISBANE, AUSTRALIA SAVAGE & CO. STOCKHOLM, SWEDEN TYPOGRAFEN Al 
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THE ALPHATYPE CRS TYPE MASTERS GUILD — 
a group truly concerned about providing you with the finest 


typographic quality. 


To back their commitment, they use the Alphatype CRS... 
the digital phototypesetter with resolution of 5,300 lines i 


to the inch for razor-sharp characters. Unprecedented 
control over letterspacing and kerning in % unit 
increments. And size for size type design for the 
highest quality in terms of letterform and maximum 
legibility. All of which gives them virtually unlimited 


-eamaieitan: 


flexibility to aesthetically solve any typographic challenge. 
You can select from their extensive type font 
library — with the newest faces being added daily. 


The CRS brings a new standard of quality to your 


advertisements, annual reports, books, forms 


and publications. 


The Type Masters Guild — able to handle all of 
your requirements with true typeartistry. Call a Type Master 


for your next job and see for yourself. You'll never again 


settle for less! 


THE ALPHATYPE CKS 


WE DON'T JUST SET TYPE. WE SET NEW STANDARDS. 


In the United States 


Arizona 


Arizona Typographers, Inc. 
Phoenix (602) 263-1166 


Progress Litho Service 
Phoenix (602) 258-6001 
Arkansas 

Prestige Composition Inc. 
Little Rock (501) 375-5395 
California 


Future Studio 
Los Angeles (213) 660-0620 


Headliners/Identicolor 
San Francisco (415) 781-0463 


Rapid Typographers 
San Francisco (415) 982-6071 


Repro Typographers 
San Francisco (415) 362-3971 


Taurus Phototypography 
Los Angeles (213) 382-8244 


TypoGraphic Innovations 
Beverly Hills (213) 657-6030 
Illinois 


A-1 Composition Co., Inc. 
Chicago (312) 236-8733 


House of Typography 
Chicago (312) 263-1532 


Master Typographers, Inc. 
Chicago (312) 661-1733 


Publishers Typesetters Inc. 


Chicago (312) 283-3340 


RyderTypes, Inc. 
Chicago (312) 467-7117 


Shore Typographers, Inc. 
Chicago (312) 676-3600 
Louisiana 


Forstall Typographers 
New Orleans (504) 524-0822 


Martin/Greater Film 
Graphics, Inc. 

New Orleans (504) 524-1741 
Maryland 

Harlowe Typography, Inc. 
Brentwood (301) 277-8311 
Massachusetts 

Graphics East, Inc. 
Worcester (617) 799-2743 
Michigan 

The Thomas P. Henry Co. 
Detroit (313) 875-1950 
Minnesota 


Great Faces, Inc. 
Minneapolis (612) 339-2933 


P & H Photo Composition 
Minneapolis (612) 374-3213 


Type Tronics, Inc. 
Minneapolis (612) 339-5563 


Missouri 


Lettergraphics/Kansas City, Inc. 


Kansas City (816) 471-2585 


Master Typographers, Inc. 
St. Louis (314) 645-2878 


National Typographers, Inc. 
St. Louis (314) 241-8297 


Type House, Inc. 
St. Louis (314) 644-1404 
New York 


Able Phototype Systems 
Yonkers (914) 476-3336 


M.J. Baumwell Typography, Inc. 


New York (212) 868-0515 


Boro Typographers, Inc. 
New York (212) 475-7850 


City Typographic Service, Inc. 
New York (212) 686-2760 , 


Cresset, Baxter & Spencer, Inc. 


New York (212) 766-9432 
Farrington & Favia, Inc. 
New York (212) 431-9700 
Line & Tone Associates, Inc. 
New York (212) 921-8333 


Marvin Kommel 
Productions, Inc. 
New York (212) 682-3498 


Primar Typographers, Inc. 
New York (212) 269-7916. 


Thorner-Sidney Press, Inc. 
Buffalo (716) 856-4500 


Tribeca Typographers, Inc. 
New York (212) 925-8080 


Word Management Corp./ 
Typography Services 
Albany (518) 482-8650 
Ohio 

Advertype Inc. 

Cleveland (216) 241-2274 


Bohme & Blinkmann, Inc. 
Cleveland (216) 621-5388 


Typo-Set 
Cincinnati (513) 751-5116 
Oklahoma 


Alphasource, Inc. 
Oklahoma City (405) 521-0310 


ED-BE Incorporated 
Oklahoma City (405) 943-2391 
Pennsylvania 


Armstrong Inc. 
Philadelphia (215) 574-8600 


Estelle Bair Composition 
Blue Bell (215) 542-7790 


South Carolina 


D G & F Typography 
Columbia (803) 799-9140 


Tennesee 


Graphic Arts Associates, Inc. 
Memphis (901) 345-8973 


House of Typography, Inc. 
Memphis (901) 726-6961 


Lettergraphics Memphis 
Memphis (901) 458-4584 
Texas 

Candlelight Type Print Corp. 
Austin (512) 476-0732 
Virginia 

Riddick Advertising Art 
Richmond (804) 270-1811 
Washington 

Western Typographers Inc. 
Seattle (206) 624-3642 
Wisconsin 


Peter A. Altenhofen 
Typographers, Inc. 
Milwaukee (414) 352-3590 
Graphic Composition, Inc, 
Menasha (414) 739-3152 
Zahn-Klicka-Hill 
Typographers Inc. 
Milwaukee (414) 276-0136 


In Canada 


Manitoba 

B/W Type Service Ltd. 
Winnipeg (204) 947-0538 
Ontario 


Calum Composition Ltd. 
London (519) 686-9771 


Canadian Composition 
Toronto (416) 863-0742 


M & H Typography Ltd. 
Toronto (416) 922-3194 


Protype 
Toronto (416) 482-2599 


Techni-Process Ltd. 
Toronto (416) 363-2493 
Quebec 


Gravel Photograveur Inc, 
Quebec (418) 683-1501 


M & H Typography, Ltd. 
Montreal (514) 866-6736 


TypoGraphica 2000 Inc. 
Montreal (514) 933-3315 


...And more to come! 


AlphaKey Systems A Division of Alphatype Corporation 7711 N. Merrimac Ave. Niles, Illinois (312) 965-8800 


| 
“I found a way to beat the 
high cost of headline type-” 


“Our art studio uses hundreds of display words every month for presentations, 
layouts and mechanicals. We need quality type. We need it fast. And we don’t 
. want it to cost a fortune. 

“That’s why we bought Visual Graphics’ new Typositor® 4000. It 
gives us a good range of sizes—24 to 96 point from a single type master 
—and an excellent selection of the most popular styles. We get all 
the headlines we need almost instantly and at low cost. We 
make changes and corrections on the spot. The “4000” helps 
us meet our tight deadlines and even tighter budgets. 

- “The machine itself is very simple to use. It’s day- 

light-operating with full visual spacing and automatic 

~ focusing: The new Microfont® master lets us set type 

% much faster than we could with a 2” font machine. 

“Another nice thing about our Typositor 4000 

—the quality is so high that we actually offer a 
headline typographic service to ad agencies, 

, advertisers and other art studios.” 


Call Us Toll-Free 
800-327-1813 


IN FLORIDA CALL (305) 722-3000 
IN CANADA CALL (416) 533-2305 


NEW LOW-COST RENTAL PLAN AVAILABLE 


Se ee as 


VISUAL GRAPHICS CORPORATION 
VGC Park, 5701 N.W. 94th Ave., Tamarac, FL 33321 | 


Gentlemen: I want to know more about your new 
Typositor 4000. 

—Please contact me to arrange fora demonstration. 

—Tell me about your low-cost rental plan. 

—Please send me more information. 


Company 


Address 


Ce 


l 

| 

| 

C—O i 
i | 

| 

| 

| 

I 


Phone 
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HERMANN ZAPF DESIGNS DIGISET 


Marconi & Edison: Digital Types for Electric Communication 


Marconi ABCDEFGHIJKLMNOPORSTUW 
abcdeighijklmnopgqrstuvwxyz1234567890? 


Marconi Italic ABCDEFGHIJKLMNOPQRS 
abcdefghijklmnopgqrstuvwxyZ1234567890?! 


Marconi Bold ABCDEFGHIJKLMNOPOR 
abcdefghijklmnopqrstuvwxyz123456789 


Marconi Bold Italic ABCDEFGHIJKLM 
ee oe 


In Digiset Marconi, Hermann Zapf captures the 
elegance, symmetry, and brilliance of the clas- 
sical Modern cuts of Bodoni, Didot, & Walbaum. 

Perfectly suited to contemporary trends in text 
and display, Marconi has the large x-height, open 
counters, and strong detailing necessary for maxi- 
mum clarity in today's graphic technology. 

In designing Marconi for Digiset, Zapf drew 
directly for the digital grid, to achieve complete 
mastery over every aspect of the letterforms. 

Point by point, letter by letter, line by line, Mar- 
coni has been exhaustively tested and corrected by 
the world’s most renowned type artist, for Digiset, 
the world’s most experienced manufacturer of 
digital types. 

Named in honor of Guglielmo Marconi, Nobel 
prizewinning pioneer of radio telegraphy, Digiset 
Marconi in Roman, Italic, Bold, & Bold Italic is 
today’s pioneer in electric communication. 


"Since childhood, I have had a special liking for 
electrical engineering. Everything connected 
with this caught my eye. For years I have stud- 
ied and analyzed an alphabet to be based on pure 
logical concept completely under digital control.” 
-Hermann Zapf, About Alphabets. 

Digiset Edison is the culmination of Zapf's 
intensive study of digital typography and his 
experience in designing contemporary types. 

To outstanding legibility and sturdiness for 
the toughest typographic tasks, Edison adds 
calligraphic warmth and verve for exciting dis- 
play. Edison in the newspapers! Edison on the 
screen! Edison on the signs of the times! From 
Hermann Zapf and Digiset. 

Named in honor of electrical wizard, Thomas 
Alva Edison, Digiset Edison in Roman, Italic, 
Bold, & Bold Italic is as versatile and electrifying 
as its brilliant namesake. 


Edison ABCDEFGHIJIKLMNOPQRSTUW 
abcdefghijklmnopqrstuvwxyz 12345678 


Edison Italic ABCDEFGHIJKLMNOPQRST 
abcdefghyklmnopaqrstuvwxyZ1234567890 


Edison Bold ABCDEFGHIJKLMNOPQR 
abcdefghijklmnopaqrstuvwxyz1234567 


Edison Bold Italic ABCDEFGHIJKLMNO 
abcdefghijklmnopqrstuvwixzyZ123545678 


Branches: 
Chicago 


Digiset/HCM Graphic Systems 
115 Cutter Mill Road 


Complete this form for free type chart/ poster 


Name Los Angeles 
Address Great Neck, New York 11021 Dallas 
ee = ee Atlanta 
yrs (506) 486-0710 Toronto 


duoprint: 1400 


AUTOMATIC PROCESSOR FOR R.C. PAPER & FILM 


The DuoPrint 1400 is an automated processing system with big processor capability. 
Its unique compact design requires just a minimum of floor space whether used as a 
table top unit or equipped with the optional cabinet and recirculating pumps. The 
DuoPrint 1400 is the ultimate in Rapid Access processing. 


DAYLIGHT OR DARKROOM 


The 14” entrance chute = — , 
makes the DuoPrint 1400 a : plus adjustable 


ideal in a darkroom * _. / temperature controls for 
environment for developer and fixer 
processing line and insure your abiity to 
half tone films or paper utilize any combination 
prints from your “stat” of chemicals and 
or “process” camera. photographic papers 
The standard Daylight and films. Automatic 
Cassette Cover replenishment of 
permits the 1400 to developer and fixer 
also be used under insures proper fluid 
normal room light level at all times 
conditions for through a simple, no 


TOTAL VERSATILITY: 
i L et The variable speed motor 


.0Pt JuLsdonp 


processing any length maintenance gravity 
RC photo typesetting feed system; no 
paper or film. The sophisticated 


electronics to go 
wrong; no expensive 
parts to replace! 


automatic dryer section 
is standard on all units 
and helps get you 
ready for paste-up ina 
hurry! 


OE a a a ae a 


Sales and Service Nationwide ULC 


: » Auostat corporation ! 

UOS a corporation | 114 Beach St. Rockaway, N.J. 07866 

114 Beach St. Rockaway, N.J. 07866 : 5 Please send more information on the duostat 1400 automatic : 
201-625-4400 e Telex: 136-387 processor 

ii C Please arrange a demonstration | 

Dealer inquiries invited | | 

NAME — WE eeeeeEeEe 

| | 

§ FIRM P 

: ADDRESS ; 

r OMS 2= ZIP rT 

— PHONE | 

eee ee 


Arrow Typographers Inc. 
2-14 Liberty Street, Newark, N.J. 07102 
Telephone (212) 571-0328/(201) 622-0111 


lmMacime 


uying 


ike this 
for about 44¢ a spot 


You don't have to imagine. 


- f . S 5 orld’s largest commercial art 

Every illustration, design, heading and special Wie aiways.at your service, ~ 
effect photo on this page is from recent issues of Suppose you can’t find a particular illustration in the issues “ 
CLIPPER. of CLIPPER you own. Simply call or write our Special Services * 


Dept. and tell us which graphic or graphics — from your Clippe 
Cross Reference Catalog — you need. (There are more than 8,000 


LIPPER Creative Art art. Each issue contains dozens listings.) This exclusive subscriber service is yours, without charge, 
Service, to be exact, is of idea-inspiring demonstrations other than postage and handling. 
art of exceptional quality created and suggestions for using the 
by dozens of America’s top art. Plus, CLIPPER never 
professionals. repeats itself. You get fresh 
It is yours at a small fraction material in a wide variety of Seasonal art 
of the price you’d pay for the styles and techniques — month ‘ 
same art if it were created in and month out. You'll have for instant 
exclusively for you. many more creative: alternatives solutions 
But CLIPPER is much more than with any other) art service. 
than top notch camera-ready 
LIPPER anticipates 
‘ Tr the seasons, and 


national as well as promo- 
tional holidays, well in 
advance. For example, the - 
current issue offers art for 
Labor Day, back to school, 
harvest time, falling leaves, 
Vote ’80, work and play situa- 
tions — to mention a few. 


How do you 
know you'll 


punched for easy filing in the like CLIPPER? 


3-ring index binder included with 

your subscription for fast desk- ry a FREE TRIAL 
top reference. ISSUE and look us 
You also get 


a heavy-duty 
issue binder. 


not for you, cancel your order 
within 15 days and owe us 
nothing. You need send no 
money now to receive your 

1. Grand Prix poster announcing a sweepstakes. FREE ISSUE. 
2. Magazine cover for a printing firm. 

3. Annual report, agricultural manufacturer. 


Note: All art used in this ad is from recent issues 
of CLIPPER. 


directors do — every month. 


12 issues a year, 24 big pages in each 


LIPPER arrives on your — finished layouts |— with Two pictorial index sets (one 

C desk or drawing board headlines and copy in position. 12%” x 19” and one 84” x 11”) 

about the 20th of each month. In Not that you'll use them as is. come with each issue of i 

it are 24 big pages (12%4” x 19”) But they’re great idea starters CLIPPER. These are 3-hole lt 

containing scores of individual that you can adapt to your own i mee et 

illustrations, cartoons, borders, needs with appropriate copy ee Sel 

layout frames, headings ae and logo changes. | ‘Fag art == ait at ae A 
emer yen cae : MAIL THIS COUPON TODAY FOR : 


separation. 


You'll also find sug- 
gested applications 


f FREE TRIAL ISSUE 


O.K. I'd like to take a look at a free 
trial issue of CLIPPER. Compa 


You may enter my order for a 12-month, 12-issue sub- ? 
scription to the CLIPPER Creative Art Service at $29.50 Attention 
per month, (F.O.B. Peoria, IL) as described herein. 

However, first send me a FREE TRIAL ISSUE of CLIPPER, Street 
which I may review and use. If | decide that CLIPPER is not (do not use P.O. Box) 

for me, I may cancel this order within 15 days, keep the City State 
FREE ISSUE and owe nothing. Otherwise, I agree to 

complete the order as follows: ZIP. Phone 


SEND NO MONEY NOW 


(please print) 


O Please bill me monthly as shipped. Authorized Signature & Title ves 
Terms are net 10 days. MAIL TO: DYNAMIC GRAPHICS, INC. 
\ 0 I prefer to SAVE 3% of the subscription price 6707 N. Sheridan Rd., P.O. Box 1901 
Your CLIPPER annual subscription includes: 12 issues of CLIPPER and CLIP by prepaying. Please bill me now. Peoria, IL 61656 


BITS, 3 monthly pictorial indexes, a Cross Reference Index (of our 8,000-plus 
listing art library) and vinyl binders for both issues and indexes. 


over..If you decide CLIPPER is 


Simply complete and mail the 
coupon below. This. no-risk free 
trial is our way of inviting you to 
take a look at CLIPPER — just 
as thousands of very smart art 


_ (ZIPATONE 
DESIGNERS FONTS 


We New from Zipatone...wear our faces 
(A " aN on your body. We have designed 
Angel! anak T-shirts using: Angell Face and Black 
aos Chips. Emblazoned across the front is 
os VO a slogan that will make headlines 
ee abe O\) wherever you go. As you would ex- 
OA pect from Zipatone, there’s some- 

thing more behind it. On the back, 

NS we've printed a full alphabet. Pur- 
Nae chase five sheets or more of our new 
an Designer Fonts at any participating 

\ \ cL art materials store and send proof of 
purchase to us. Zipatone will send 


\ . 
\A\ \\ \h ie you the T-shirt of your choice free! 
ack This offer is good until Dec. 31, 1980. 


' AFTER FOUR YEARS 
ON THE ROAD, WE :: 


“ FINALLY MADE 
~ BROADWAY-S 


NEW ADDRESS OCTOBER ‘ST 


S 

———— OOOO ss 
GRAPHICS « SUPERAUDIO = SUPETR 
SLIDES... & MUCH, MUCH MORE 


SPINDLER SLIDES, INC - 1501 BROADWAY - AT 44TH - NEW YORK, - NY 10036 - (212) 730-1255 


We make the 
rules. 


How thick? As thin 

as a hairline or as 
wide as you want. 

For instance, between 
¥, point and 36 points 
you can choose 289 
different thicknesses 
in tiny increments 

of 17 thousandths of 
an inch. 


How long? Up to 
15 inches. 


Hows it done? We 
use a light-beam. 


If youre tired of 
the other guy breaking 
the rules, try us. 


MJ Aa TYPOGRAPHY inc. 
Aé\ 81K AVENUE 
(C00! 


EW YORK NY 
(212) 88-OSI5 


| Three things can happen when 
you insure your layouts =), 
with Velvet Touch: = (\ |*|/- 


we Velvet Touch transfer lettering will insure 
better looking layouts, package comps, posters pal 
or practically any kind of artwork.  - 
You will save lots of time because Velvet 
Touch’s slick surface and vinyl] ink make it 
so easy to apply. 
You'll suddenly be saving lots of money 
because Velvet Touch’s convenient 8!4”*1114” 
sheet is only *3.50 -- about half the price of 
other lettering sheets. 


Chartpak Velvet Touch could be the best 
insurance policy you've bought in a long time. 


6 


Chartpak A TIMES MIRROR COMPANY/ONE RIVER RD., LEEDS, MA 01053 


RANDOM HOUSE, 
MACMILLAN, 
BALLANTINE, 
McGRAW HILL, 
LADIES HOME 
JOURNAL, BLACK 


ieee 
(3 She ) 
feltug 
ENTERPRISE, 


C7. a 
Positive: sta-put positioning. Pre-cut sheets or rolls up to 54” ESSENCE, AVON, ( ( - Vn M4 4 4 Z, VW iA ol 


= INDUSTRIAL g PROFESSIONAL EDUCATIONAL 4 


@ 
LAMPS 
STAR-LITE SERIES 
Completely new, contemporary styling. 
36” or 45” adjustable arms. Vented 


Board Cover 
Protects new or old drawing surfaces. 
Self-healing 5-ply flexible vinyl. 


muna < sci ahs BEEFEATER, 
: , sruueareanae | | HAMILTON 
Rte we oe al Bt ee | Kerem 
R, C.BS., 
SALEM, VICKS, Sale 
FIRST BOSTON Its UES in advertising, publishing 
CORPORATION, and other contemporary graphics. 

LORD CALVERT, 
DATA GENERAL 
CORPORATION, © 


DESIGNER “TRACK- LINER" fi 
Drafting Machine 
Precise effortless drafting. 150° or 
360° protractor head w/15° automatic 
indexing. Fingertip braking. Attaches 
easily. Permits 100% board coverage. 

In 3 sizes: 24x36", 31x42", and 
36"x48". 


SPACE-SAVER 
“PROFESSIONAL” 
DRAWING TABLES 
Available in 3 models, 24"x36", 
31x42" & 36"x48", Foldaway design. 
Telescoping legs for adjustable height 
and angle. Sturdy tubular steel base with 
self-levelers. Baked enamal colors: 

lack, blue, orange, white. 


StuartDavid Calligraphy and Design 
2W 95 St NYC 10025 (212) 866-6089 


. ‘] ° 
s Importers, Manufacturers & Distributors} 


ICE 
P.O. Box 188UL, Windsor, CT 06095 


. WEST COAST BRANCH : 
= P.O. Box 1975UL, San Leandro,.CA 94577 : 


: 0 Please send free catalog de- 
: scribing the complete Alvin line. : 


: Name 
* Company 
> Address 


: City 
State/Zip 


Alvin's 212-Page Catalog 
contains thousands of 
ring, drafting materials, graphic 
arts and stationery supplies . . . a reference you 


shouldn't be without! Ask for Alvin products by- 


name at your favorite drafting or art supply 


: dealer - or write for catalog. 


ALVIN ‘AMILY: 

* Drawing Instruments & Sets ¢ Scales ® Measuring Devices © Calculators 

* Drawing Boards & Tables © T-Squares & Straightedges © Triangles © Lettering Aids 
Lead Holders ¢ Leads © Lead Pointers © Pens © Ink ¢ Brushes & Markers 

© Paper © Transfer Type « General Supplies & Drawing Accessories 

® Drafting Room Equipment Templates © Surveying Equipment 

© Tapes & Measures ¢ Lamps © Graphic Art Supplies 


WHO USES CALLIGRAPHY? 


Send $1.00 for this 16-page booklet to: 


Stuart David 
Calligraphy and Design 
12 West 95 Street 

NYC NY 10025 


“I’m a production man. 
I watch schedules. 
I watch the calendar. iceieace 


I watch deliveries in “Weve been watching our reputation 


and shipments out. and everything else, since 1833” si 
I watch quality. 


I need a paper merchant 
who needs no watching-” 


“8 
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The paper designers want and printers need. BULKLEY DUNTON LINDE LATHROP 295 Fifth Ave., New York City 10016 (212) 679-5050/300 Murray Hill Pkwy., E. Rutherford, N.J. 07073 (201) 933-6400 


1980 
Professional 
Art 
Materials 
Catalog... 


For the artist of the 80's 
—America’s most complete 
professional art & drafting 


concept and size. Over 400 
pages, thousands of 
illustrations plus 4-color. 
Shipments everywhere! 

\ Write for your free copy. 


Quality Art 

& Drafting Materials 
25 West 45th Street 
New York, N.Y. 10036 ! 


There are over 1000 languages and dialects 
in which we set type for corporate | 
communications and advertising material. 
w King Typographic Service 


305 East 46th Street, New York, New York 10017, (212) 754-9595 
The Foreign Language Division of TGC 


Name 


Address 


City, State & Zip No. 


supply catalog. New in design, 


|. Friedman 


BASTIANSEN What's it say Harry? 


BHEDAE Se ELS A....wide.. 


sel...ection...of... qual...quality.. 
print...ing...papers. Bond.. 
t...text...and... more, 


zZ 


& Neenah Paper 


: A Division of Kimberly-Clark 
No matter how you look at it, Nevish:WieoeeatiSae 


ask for Neenah and you say it right. ©1980 K.C.C. 


GIAPHIC 
ARTS 
SVIANUAL 


' The indispensable guide 
to creating, producing, and 
purchasing printed materials. 


PHIC Alls VANUA 


CUNO Steir 


™ 


Available November, 1980 © ISBN 0-405-12941-6 


Over 150 articles by 94 industry authorities 
provide detailed coverage of: 


© Overview of the graphic arts © Graphic arts photography 
© Color theory and measurement e Platemaking 

e Design ® Printing 

e Manuscript preparation e Substrates 

® Typography e Inks 

© Composition © Binding and finishing 

e Art preparation e Fulfillment 

* Photography © Trade practices 


buckram bound ® 8% x 11 inches © 650 pages ¢ printed in two colors 
over 400 line, halftone, color illustrations ¢ charts, tables, glossaries ¢ index 


CLIP AND MAIL THIS HANDY ORDER FORM TODAY 


Arno Press, Three Park Ave., New York 10016 
Please enclose check, money order, or indicate credit card below. 
(In New York please add sales tax) 


Check/Money Order Card Number 

Master Charge LI Visa Exp. Date 

American Express Signature 
Name 


Organization 
Address 


City. State Zip 
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you can do similar designs in any of a hundred 
thousand different ways right in your own dark- 
room. Outlines, inlines, contours, dropshadows, 


OSG 008 


special air brush effects and basic chokes and 
spreads... All in a fraction of hand rendered time. 


Modifier graphics are everywhere... Just look 
around. While you are still doing things the hard 
way, the competition has “The Creative Edge”... 
A GRAPHICS MODIFIER 3000. 


Open up a new world of design. Buy aGRAPHICS 
MODIFIER 3000 today. 


BYERS CORPORATION 


BOX 26624 OKLAHOMA CITY OK 73126 405 235 0572 
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Astimulating and entertaining 
magazine for everyone 

involved in the communications 
arts. Produced bi-monthly by 
the illustrators and designers 
of the Push Pin Studios. 
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Repositionable F@RMATT cut-out acetate 
art aids give artists greater design flexibility. 


FORMATT cut-out acetate lettering, into position the finished result is 


rules, borders, ornaments, shapes, high quality reproduction artwork 
and shading mediums are reposi- which is scratchproof, crackproof, 
tionable during their initial applica- and completely heat-resistant. 

tion to artwork. As a result artists For further information and a free 
have the ability to experiment with catalog illustrating the complete 
different layout possibilities while FORMATT selection write: Graphic 
working with FORMAT. Products Corporation, 3601 Edison 


When artwork is complete with all Place, Rolling Meadows, IL 60008. 
FORMATT elements burnished firmly 


I'm interested in repositionable FORMATT 
products and request a free catalog. 


My Name 
Dept./Title 
Company. 


Street 


City State’. = ee ——_ 
Mail to: Graphic Products Corporation, 3601 Edison PI., 


ros Rolling Meadows, IL 60008 


me ee ee a 
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ULC 2 USA Elsewhere 

1 Year (6 issues) (1 $15.00 (1 $20.00 

2 Years (12 issues) 1 $28.00 C1 $37.50 
U.S. Funds Only 


(1): $15.00 additional per year for airmail 
(outside U.S.A. and Canada only). 

YOUR NAME 

PROFESSION 

ADDRESS 


Please make checks payable to: 
Push Pin Graphic, Inc. 

67 Irving Place 

New York, N.Y. 10003 

All orders must be accompanied 
by aremittance. 


CITY 
AMOUNT ENCLOSED 
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Only the following Subscriber Companies are 
licensed to manufacture and sell ITC typefaces: 


Birmy can help 


your word processor 


print money. 


In two simple steps we 
can show you how your 
communicating word pro- 
cessor can become more 
than a fancy typewriter. 
We'll show you how you 
can use it to save a lot 
of money. 

One. After copy is typed 
on your word processor, 
call us on our special 
Phone line and transmit 
your copy to us over 

the phone. 


Two. We go directly from 
your word processor in 
your copyuriter’s office, if 
that’s where you keep it, 
through your modem over 
the phone to our modem— 
then to our translation 
device, which can recode 
all communications—then 
into our central computer 
facility. Our operators put 
in the additional typeset- 
ting codes that are needed, 
if any, and your job is 
printed out on our type- 
setting machines in what- 
ever typefaces or sizes 
you want. 
It’s that simple. The end 
result is that you save 
about 1/3 of what it would 
cost for us to key the job 
completely. 


So give us a call and we'll 
heip you get a lot more 
return on your investment. 


At Birmy, we're not out just 
to make you look good. 

We want to help you make 
more money. 


Birmy 


2244 N.W. 21 Terrace 
Miami, Florida 33142 
(305) 633-5241 
635-0482 


AM International, Inc. 
Varityper Division 

11 Mt. Pleasant Avenue 

East Hanover, N.J. 07936 
(201) 887-8000 
Phototypesetters and Photo- 
lettering Systems 


Alphatype Corporation 
7711 N. Merrimac Avenue 
Niles, Illinois 60648 

(312) 965-8800 

AlphaSette and AlphaComp 
Phototypesetting Systems 


Artype, Inc. 

3530 Work Drive 

P.O. Box 7151 

Fort Myers, Fla. 33901 
(813) 332-1174 
800-237-4474 

Dry Transfer Letters 
Cut Out Letters 


Autologic, Inc. 

1050 Rancho Conejo Blvd. 
Newbury Park, Calif. 91320 
(213) 889-7400 

APS-4/APS-5 CRT Phototype- 
setter Composition and 
Typesetting Systems 


H. Berthold AG 

1000 Berlin 61 

Mehringdamm 43 

Germany 

(030) 69031 

Diatronic, ADS 3000, Diatext. | 
Diatype, Staromatic, 
Staromat, Starograph 


Berthold of North America 
610 Winters Avenue 
Paramus, N.J, 07652 

(201) 262-8700 

Diatronic, ADS, Diatype, 
Staromat, Diasetter, 
Repromatic 


Bobst S.A. 

Bobst Graphic Division 
CH-100] Lausanne 
Switzerland 

021/89.29.71 
Phototypesetting Systems 


Dr. Boger Photosatz GmbH 

2 Wedel in Holstein 

Rissener Strasse 94 

Germany 

(04103) 6021-25 

Manufacturers of Copytronic 
Phototext Composing Machines. 
Film Fonts, and Copytype 
Photolettering Systems 

and Fonts 


Cello-Tak Mfg., Inc. 

35 Alabama Avenue 
Island Park, L.I., NY. 11558 
(516) 431-7733 

Dry Transfer Letters 


Chartpak 

One River Road 
Leeds, Mass, 01053 
(413) 584-5446 

Dry Transfer Letters 


Compugraphic Corporation 
80 Industrial Way 
Wilmington, Mass. 01887 
(617) 944-6555 

EditWriters, CompuWriters, 
Text Editing Systems, 
Accessories and Supplies 


Albert Deist 
Postf. 114 D-3508 Melsungen 
West Germany 
Display Typesetters. 2” FilmFonts 


Esselte DymoN.V. 

P.O. Box 85 

Industrie Park-Noord 30 
B-2700 Sint-Niklaas 
Belgium 

031/76.69.80 (10 1.) 
Visual Systems Division 


Film Fonts International, Inc. 
330 Phillips Ave. 

South Hackensack, N.J. 07606 
201-440-9366 

Manufacturers of fonts for: 


Harris Fototronic 1200, TXT, 
4000 


Filmotype 

7711 N. Merrimac Avenue 
Niles, Illinois 60648 

(312) 965-8800 

Film Fonts 


FONTS — Hardy/Williams 
(Design) Ltd. 

73 Newman St. 

London WI England 
001-636-0474 

Font Manufacturer 


Fonts Unlimited 

34 Plaza Square 
Orange, Calif. 92666 
Font Manufacturer 


FotoStar International 
15450 E. Valley Blvd. 

City of Industry. Calif. 91746 
(213) 333-2600 or 330-5330 
FotoStar II Display Setting 
Machines, 2” Film Fonts 


Fundicién Tipografica 
Neufville, S.A. 
Puigmarti, 22 
Barcelona-12 

Spain 

Poster Types 


Geographics, Inc. 
1100 Seymour Street 
Vancouver, B.C. 
Canada V6B 3N3 
(604) 685-8236 

Dry Transfer Letters 


Graphic Products Corporation 
3601 Edison Place 

Rolling Meadows, Ill. 60008 
(312) 392-1476 

Formatt cut-out acetate letters 
and graphic art aids 


Graphic Systems World 
Trade S.A. 

Tour Gallieni 1 

80 Avenue Gallieni 
93170 Bagnolet 

France 

360.1212 

Graphiset 


Harris Corporation 

Harris Composition Systems 
Division 

P.O. Box 2080 

Melbourne, Florida 32901 

(305) 259-2900 

Fototronic 4000, TXT, 1200, 600 
CRT 7400, 7450 


Dr.-Ing Rudolf Hell GmbH 
Grenzstrasse 1-5 

D2300 Kiel 14 

Germany 

(0431) 2001-1 

Digiset Phototypesetting 
Equipments and Systems, 
Digiset-Fonts 


Information International 
5933 Slauson Avenue 
Culver City, Calif. 90230 
(213) 390-8611 
Phototypesetting Systems 


International Graphic 
Marketing 

Rue des Bosquets 12 
Ch-1800 Vevey 

P.O. Box 33 
Switzerland 

Font Manufacturer 


Itek Composition 

Division 
355 Middlesex Avenue 
Wilmington, Mass. 01887 
(617) 933-7000 
Phototypesetting Systems and 
Equipment, Film Strips, 


Standard and Segmented Discs, 


and Digitized Fonts 


Letraset International Ltd. 
7 Apple Tree Yard 

London SW1 Y6LD 
England 

(01) 930-8161 

Dry Transfer Letters 


Letraset USA Inc. 

40 Eisenhower Drive 
Paramus, N.J. 07652 
(201) 845-6100 

Dry Transfer Letters 


Linographics 

770 N. Main Street 
Orange, California 92668 
(714) 639-0511 

Display Typesetters. 

2" Film Fonts 


Mecanorma 

78610 LePerray-en-Yvelines 
Paris, France 

(484 83 40) 

Dry Transfer Letters 


Mergenthaler Linotype 
Company 

201 Old Country Road 
Melville, N-Y. 11746 

(516) 673-4197 

Linofilm, Linotron, Linocomp, 
V-L-P 


MGD Graphic Systems 
Rockwell International 

2735 Curtiss Street 

Downers Grove, Illinois 60515 
(312) 963-4600 

Information Products Division 


3M Company 

3M Center 

St. Paul, Minn. 55701 
(612) 733-1100 

Promat Letter Compositor 


The Monotype Corporation Ltd. 
Salfords, Redhill, Surrey, 
England 

Redhill 6 5959 

Visual Communications 
Equipment 


Officine Menta 

Via Privata Venafro, 6 
20154 Milano 

Italy 

(02) 38.42,08/39.43.65 
Typesetting Machines 


Officine Simoncini s.p.a. 
Casella Postale 776 

40100 Bologna 

Italy 

(051) 744246 

Hot Metal Composing Matrices 
and Phototypesetting Systems 


Optronics International, Inc. 
7 Stuart Road 

Chelmsford, Mass. 01824 
(617) 256-4511 
Phototypesetting Systems 


PhotoVision Of California, Inc. 
PO. Box 552 

Culver City, Calif. 90230 

(213) 870-4828 

Toll Free: 800-421-4106 

Spectra Setter 1200, Visual 
Display Setter, and 2” Film 
Fonts 


Pressure Graphics, Inc. 
1725 Armitage Court 
Addison, Illinois 60101 
(312) 620-6900 

Dry Transfer Letters 


Protype, Inc. 

67 Main Street 

Warwick, NY. 10990 

(914) 986-1166 

Visual Display Phototypesetting 
Systems and Film Fonts 


Ryobi Limited 

762 Mesaki-Cho 

Fuchu-Shi 

Hiroshima-Ken 726 

Japan 

Text/Display Phototypesetters 


D. Stempel AG 
Hedderichstrasse 106-114 
Frankfurt am Main-Sud 
Germany 

(0611) 6068-1 

Type Division 


Tactype, Inc. 

12 West 26th Street 
NewYork, NY. 10001 
(212) 924-1800 

Dry Transfer Letters 


Technographics/Film Fonts 
P.O. Box 552 

Culver City, Calif. 90230 
(213) 870-4828 

Toll Free: 800-421-4106 

Film Fonts, Studio Film Kits, 
and Alphabet Designers 


Visi- 

8119 Central Avenue 
Washington, D.C. 20027 
(301) 366-1144 

Dry Transfer Letters 


Visual Graphics Corporation 
5701 NW. 94th Avenue 

Tamarac, Florida 33321 

(305) 722-3000 

Manufacturer of Photo Typositor 
and Original Typositor 

Film Fonts 


Zipatone, Inc. 

150 Fencl Lane 
Hillside, Minois 60162 
(312) 449-5500 

Dry Transfer Letters 


For further information, write or call: 


INTERNATIONAL TYPEFACE CORPORATION 
2 HAMMARSKJOLD PLAZA NEW YORK, NEW YORK 10017 
(212) 371-0699 TELEX: 125788 


IT 
LICENSED 


If you are not receiving your 
own copy of U&ic and would 
like to receive it free, please 


complete this form and mail to: 


U&ic Subscription Dept. 
2 Hammarskjold Plaza, 
New York, N.Y. 10017, U.S.A. 


Olwantto receive U&lc. 


SURNAME GIVEN NAME 


TITLE 


COMPANY 


ADDRESS 


CITY 


COUNTRY 


SIGNATURE 


DATE 


BUSINESS CLASSIFICATION 
(Check one only) 
(a) —_______ Printer (Commercial, forms, etc.) 
(b) ____ Typesetting, Composing 
(c) _______Adverrtising Agency, Art Studio, Design 
(d) _____ Newspaper, Magazine 
(e) ___-_ Book Publisher 
Packaging 
Internal Printing (not for resale) 
Education 
Libraries 
Government 
Corporation advertising, design, promotion 
Student 
Other. 


MY PRIMARY JOB FUNCTION IS: 

(Check one only) 

(n) ——_—__Arrrist, Illustrator 

(0) —______-Art Director, Creative Director 

(p) —__-~Passteup Arist 

(q) —__—_ ype Director 

(rf) —__-—__G raphic Designer - 

(s) Advertising Manager, Sales Promotion 
Manager . 


(f) —______ Production Manager 

(u) —________ Printing Buyer, Purchasing Agent 
(v) —_______ Principal, Officer 

(w) Other. 


NUMBER OF PERSONS EMPLOYED 
IN YOUR ORGANIZATION 
eee ee 4) ASS 

2) ee MOHD 

(3) === —_— + 20-9: 

A) 50299 

{5)\ = —— "400-249 

(6) __--—___ 250 and over 


Si vous ne recevez pas U&ic 
mais souhaitex le recevoir 
gratuitement, veuillex remplir 
ce formulaire et l’addresser a: 
U&ic Subscription Dept. 

2 Hammarskjold Plaza 

New York, N.Y. 10017, U.S.A. 


OJ’aimerais recevoir V&lc. 


NOM PRENOM 


FONCTION 


ADRESSE 


VILLE CODE POSTAL 


PAYS. 


SIGNATURE 


DATE 


CLASSIFICATION PAR PROFESSIONS 

(Ne cocher qu’une seule fonction) 

(a) ________ Imprimerie (commerciale, formulaires, etc.) 
(b) __--_ Composition 4 fagon 


(c) ______ Agence de publicité, bureau de création, 
studio 


Journal quotidien, périodique 

Edition de livres 

Emballage 

Imprimerie intégrée (non commerciale) 
Enseignement 

Bibliotheque 

Fonction publique 

Départment de publicité d’une entreprise 
Etudiant 

Divers 


MON ACTIVITE PRINCIPALE EST : 

(Ne cocher qu’une seule fonction) 

(n) —___-_ Des ssinateurr, illustrateur 

(o) _______ Directeur artistique, directeur de la création 
(po) —___--_ Me tteurr au net 

(q) —__—_ ype Director 

(r) —_____G raphiste. 

(s) ______ Chef dee publlicité, directeur de la promotion 
(t) —__ Chee de la production 

(u) ___--___ Acheeteur, vendeur d’espace 

(v) ___--_ Chef de service, employé 

(wv) Divers 


NOMBRE DE PERSONNES EMPLOYEES 
DANS VOTRE FIRME 

Qe AF 

2) Se OY 

(3) ———_____, 20-49 

(4) 250-99 

{So} —__——_.—. 400-249 

(6)! 250 eR plus 


Wenn Sie nicht schon Ihr 
eigenes Exemplar von U&ic 
erhalten und die Zeitschrift 
gem kostenlos beziehen 
méchiten, fillen Sie bitte 
diesen Coupon aus und 
senden ihn an: 

U&lic Subscription Dept. 

2 Hammarskjold Plaza 

New York, N.Y. 10017, U.S.A. 


Olch méchte U&lc beziehen. 


ZUNAME VORNAME 


BERUF 


FIRMA 


STRASSE 


POSTLEITZAHL UND ORT 


LAND 


UNTERSCHRIFT 


DATUM 


FIRMENKLASSIFIZIERUNG 

(Bitte eine ankreuzen) 

(a) _________ Drucker (Akzidenzen, Formulare, usw.) 
(b) ______ Sch riftsetzerei 

(c) ______ We rbe ageenttur, Grafikdesignatelier 

(d) ________Zeitungs- oder Zeitschriftenverlag 

(e) ________ Buc hverlag 


(f) ____ Verpackungsdesignatelier oder 
Verpackungsdruckerei 


(g) ————_Hausdruckerrei 

(h) ___—Lehrer (Schule, Fachschule, Universitat, usw.) 
(i) —___ Bibliothek 

(j) ———__Behrde 


(k) —___-_Werbe ab teilung von Industrie- oder 
Handelsfirma 


(I) —__Studierender 
(m)—______Andere (bitte beschreiben) 


MEINE HAUPTBERUFSTATIGKEIT IST: 
(Bitte eine ankreuzen) 

(n) —_____ Ktnsttler, Illustrator 

(0) ________Art-Direktor, Kreativ-Direktor 

(p) ______ Re inzeichner 

(q) __—_——_lypograf 

(r) ___--__ Gra ffikdesigner 

(s) _____—_Werbe le iter, Verkaufsférderungsleiter 
(t) ______ Prodi tionsleiter 

(u) ______ DrucksaccheneinkGufer 

(v) _______Firmeninhabeer, Direktor 

(w) ________ Andere (bitte beschreiben) 


ZAHL DER BESCHAFTIGTEN MEINER 
FIRMA ODER BEHORDE: 
Ce eS) 

(2) 10-49 

(3) See 20040. 

(A\ O08 

(5) ______ 100-249 

(6) —_____-_tiber 250 
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Another forward step in the direction 
of integrating word processing and 
typesetting and of linking terminals 
and systems via telecommunications 
has been taken by AM Varityper 
Division of AM International, Inc. 


AM's Comp/Set™ and Comp/Edit™ 
phototypesetting systems and the 
Comp/Set 4800 area composition 
terminal, via a telecommunications 
interface,can now communicate two- 
way over ordinary telephone lines from 
remote sites.In addition to linking the 
AM Varityper devices, the telecommu- 
nications option interfaces to the 
majority of word processors and com- 
puters. Of course, this also converts the 
AM Jacquard 425 word processor into 
an input station for the typesetting 
operation.AM has also introduced a 
new off-line terminal for the Comp/ Edit 
system, the higher-speed (50-70 lpm) 
Comp/Edit 5810. Also new from AM 
are an automatic kerning program, 
Comp/Set for Arabic, the AM Varityper 
325 OCR scanner for input to the 
Comp/Edit or Comp/Set or word pro- 
cessing systems, and a line printer 
interface for the Comp/ Edit. 


The GE Terminet 200 is an impact 
printer which can be run on-line or via 
telecommunications and which prints 
at 200 cps. 


Market studies indicate that sales of 
photocomposition equipment and sup- 
plies will more than double over the 
next five years.CSI (Creative Strategies 
International) reports that the present 
market shares—commercial 40 per- 
cent, newspapers 33 percent, and 
in-plant 25 percent—will shift by 1984, 
making the office/in-plant area the 
biggest market segment. During this 
period much technological progress is 
expected in word processing/type- 
setting interface. Itek now offers its 
Quadritek with a dry-silver output 
option, which it claims produces “state- 
of-the-art quality’ This eliminates 
chemical processing, provides for day- 
light loading, and yields output ready 
for paste-up. The Dritek unit is portable 
and can serve several Itek typesetters. 


Tints can be typeset on the Linotronic. 
The 10-30 percent tints can be set 
along with text and rules on this 
Mergenthaler machine, which is partic- 
ularly adapted to business forms set- 
ting.Also available from Mergenthaler 
is improved output quality in the larger 
typeface sizes on the Linotron 202. 


Alphatype’s CRS is now available ina 
roll-fed version. The MultiSet Ill offers 
new software packages, a new commu- 
nications link, a proofreading program, 


ee 


a book pagination program, and billing 
capability. 


Monotype’s LaserComp (100-pica 
model) can set a full newspaper page, 
including line and tone art. It accepts 
artwork in digital form from an ECRM 
Autokon or an Optronic scanner. 


Compugraphic now offers an EditWriter 
7800 for setting Arabic and a device, 
the 7770, that can produce ruled 
forms and has a multicolumn position- 
ing option. 


Voice output from optical input is 
being readied for the market by 
Kurzweil Computer Products.The 
Kurzweil Talking Terminal not only will 
aid the blind but will be helpful to 
anyone whose hands and eyes are 
otherwise occupied. It can be inter- 
faced via telecommunications to a 
data base. 


Though not ready for the immediate 
market, developments in the intelligent 
copier/printer (ICP) field should be 
followed with interest. Improved output 
quality expected in the next few years 
will enable more typesetters to pro- 
duce high-quality dry output in 
made-up page form. 


ELECTRONIC COMPOSITION 
Now there's a tabletop video com- 
poser from Xenotron.The AVC-2, billed 


The PagePro™ allows its user to edit copy, set ~ 
headlines, and digitally create full text pages 


ag N 
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by Edward M. Gottschall 


as a “high-performance low-cost Page 
Ad composition terminal,’ can be inter- 
faced on-line to most computer type- 
setting systems for interactive display 
ad composition. 


Compugraphic’s AdVantage now offers 
wide-measure software (up to 70 ~ 
picas),so that it can compose ads in 
one piece for Compugraphic’s wide- 
measure typesetters. 


The newest page-layout system is 
Hastech's PagePro. PagePro is an inter- 
active electronic device: a video dis- 
play terminal with a keyboard and 
controls for sizing and positioning 
called-up elements of a page. Unlike 
most other such devices introduced 
previously, PagePro is not oriented to 
display ad composition but toward 
makeup of a full editorial newspaper 
page.Itis also a text editor and uses a 
joystick to position and move ele- 
ments. It eliminates page paste-up, 
except for halftone graphics for which 
the precise space is allotted and 
positioned. PagePro'’s first full installa- 
tion will be in late 1980 at Westchester- 
Rockland newspapers. 


IMAGE ORIGINATION 

Electronics and computers continue to 
move in on the creation as well as the 
manipulation of art. Though software 
and terminals today are aimed mostly 
at the personal computer (home and 


from one simple workstation. The output is ready 
for the printer's plate. 


office) and the technical (aviation, 
drafting, etc.) and slide presentation 
markets, their influence will be felt in 
all creative art areas during the '80s. 
Some recent developments include 
the following: 


Now an in-plant illustrator can transfer 
ideas from his/her mind to a CRT 
screen almost as rapidly as the ideas 
develop,see them displayed, then 
modify them interactively, convert them 
to digital information,and output them. 
The Graphic Design/Illustrator is a 
stand-alone interactive system. It uses 
a light pen and permits elements on 
the screen to be easily shaped, moved, 
resized, erased, or redrawn. It can plot 
work of reproduction quality and claims 
to increase productivity per man-hour 
by 4:4 to 10:1 in the creation/produc- 
tion of charts, diagrams, or exploded 
views. Output can be an electrostatic 
plot, an ink plot, or a camera-ready 
page including line art and text that 
can be output on a typesetter. 


Animation techniques are already 
computer-aided, and recent patents 
granted to scientists at the New York 
Institute of Technology (Old Westbury, 
Long Island,N.Y.) offer means to regu- 
late background colors and the color 
and shading of figures and to facili- 
tate automatic inking and painting of 
sections of a scene selected by the 
terminal operator. Once again, signifi- 
cant savings in production time are a 
goal. The electronic pen and a digitizing 
tablet are more productive than is a 
hand colorist. 


Stop thinking of data bases as amass 
of digitized statistics or numbers.|n ° 
our graphic communications world 
there already are—and there will be 
more (and more widely accessible)— 
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data bases that include digitized infor- 
mation for text, line art, and halftones. 


One example is the new BellGrafx 
System. Increasingly, typesetters such 
as those made by Autologic and Infor- 
mation International can accept infor- 
mation from such data bases and 
output fully made-up pages, including 
halftones in position. Home computers 
today not only enable users to create 
illustrations from canned software but 
also teach them how to develop their 
own software. 


Apple’s VersaWriter, for example, pro- 
duces high-resolution color graphics. 
Its screen is divided into a grid of 280 
x 160 pixels, and each pixel can be set 
to any of six colors. The artist/ operator 
can draw straight lines or shapes. 
Output is on a 14 x 12-inch plastic bed 
that has a clear acetate overlay.An 
original drawing is taped to the plastic 
bed, covered with the acetate sheet, 
and electronically traced with a panta- 
graph-like device, A potentiometer in 
the VersaWriter’s arm, plus the appro- 
priate software, converts the drawing 
to digital form that can be displayed 
on the CRT, modified, combined with 
other pieces of art, enlarged, colored, 
rotated, moved, or sized. 


Some devices can convert your TV set 
into an artist’s tool.Percom’s Electronic 
Crayon, together with a home compu- 
ter and a TV set, converts the computer 
keyboard into a palette, so that the 

TV screen becomes the medium. Other 
computers already permit their user 

to create and manipulate either colors 
or sounds. 


APF Electronic’s Imagination Machine 
(coupled with your own TV set) includes 
a sound synthesizer, a color palette, 
game controllers, joysticks, a keyboard, 
and user programmability, when you 
want to go beyond packages offered. 
Price: $599. Of course, there are many 
other devices already on or being 
rushed to the market, some of them 
with 3-D capability.The Hewlett- 
Packard 9800 offers a choice of 
4,913 colors. 

But the main point here is that we are 
rapidly approaching a time when very 
versatile, very capable devices will be 
affordable to all.A generation is grow- 
ing up with these “toys,’ much as we 
grew up with alphabet blocks, Tinker 
Toys, and Erector sets.When that 
generation of potential artists comes 
of age (along with the maturing of 
these highly capable devices), instead 
of debating whether computers really 
are artist’s tools, they will wonder how 
previous generations ever got along 
without them. 
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INPUT-DATA/TEXT 

The latest in voice input is the Votrax, a 
low-cost voice synthesizer that claims 
to generate an unlimited vocabulary in 
seven languages. Instead of storing 
words (which would demand great 
storage space for a large vocabulary), 
it stores phonemes, the audible build- 
ing blocks of words—sort of an audible 
alphabet from which any words can be 
built. Commands can control inflec- 
tions, which are essential to under- 
standing words in many languages. 


The trend is toward front-end systems 
(input/editing devices) that include 
area or page makeup capability. Wake- 
field Software Systems, Inc., using an 
IBM Series/1 mini-computer, tailored 
software and an interface to a variety 
of intelligent typesetters (such as the 
Compugraphic 8600), offers WSSI 
Comp “This is a disc-based front-end 
composition system particularly 
designed for setting business cards, 
envelopes, letterheads, announce- 
ments, ad books, matchbook covers, 
and similar documents requiring pre- 
cise positioning and centering of text. 
The job can be designed, visualized, 
and revised on the screen before 
outputting. 


Typesetter manufacturers continue to 
bring out off-line terminals for their 
output units. Bobst recently introduced 
the Varicomp 1100KD,a low-cost key- 
board that outputs on floppy discs. 
Compatible with other Bobst and Vari- 
system devices, it serves as a low-cost 
addition to a system or as a backup 
device. It has optional format capabil- 
ity for storing up to 384 text charac- 
ters or command codes. AM Vari- 
typer's Comp/Edit 5618 is an off-line 
input terminal, which is essentially a 
Comp/Edit minus the typesetting output. 


The Kurzweil KDEM, the Omni-Font 
OCR text-entry system, is available in a 
high-speed model. The KDEM, with this 
and other peripheral options, is now 


available for under $80,000, or 20 
percent below what the earlier model 
cost. 


FILING—ELECTRONIC, 
MICROGRAPHIC 

It seems that as fast as we can 
produce Vision '80s Updates, com- 
puter memories shrink in size and 
cost,and grow in storage capability 
and speed of access. It is now believed 
that as many as a billion components 
may be put onto a wafer-thin chip of 
postage-stamp size. For several dec- 
ades, chip capacity has doubled each 
year and the end is notin sight. 


Of course, this means more power for 
less cost—and soon, thus, universally 
affordable devices at all levels for 
business, industry, and home. Intel 
already has a million-bit bubble that 
will not lose its memory if the power 
supply fails. Such powerful memory 
devices will be able to store and 
process an increasingly large amount 
of text, image information, formats, 
commands, etc. Information recovery 
is speeding up, too, as evident in the 
Mikro-Disc (New World Computer Com- 
pany).A single bit of data can now be 
retrieved from among a million stored 
bits (17 megabits) in 8/1,000 second. 
That's 25 times faster than is possible 
with typical floppy discs. The Mikro- 
Disc is an 8-inch rigid disc.And elec- 
tronic filing is not just for the data 
operation. Many systems are office- as 
well as graphic-arts-oriented. 


Eastman Kodak, for example, offers 
the Kedak Oracle as a one-step index- 
ing/filming procedure.An operator 
inserts the proper cartridge in the 
machine, calls up the desired docu- 
ment by its code name, pushes a 
search button, and watches the docu- 
ment pop onto the screen.Push 
another button,and you can geta 
paper print of it. Of course, newspa- 
pers now have electronic morgues, 
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and data bases such as Mead’s Nexis 
may include such information sources 
as the Congressional Quarterly, Ency- 
clopaedia Britannica,and data taken 
from various magazines and wire ser- 
vices. One can subscribe to such data 
bases (for instance, Lexis for legal 
information) for as little as $50 per 
month, plus search time of about $1 
per minute. 


3M keeps reminding the market of its 
combined electronic data processing/ 
micrographic system, whereby informa- 
tion storage is on microfilm and the- 
computer keeps track of where the 
information is and can search out the 
desired item at ultraspeed.One such 
approach is 3M's Micrapoint System, 
which is independent of the user's 
regular computer system. 3M’s COM 
systems take digital electronic signals 
from a computer system, usually via 
magnetic tape, and convert them to 
text and graphics. Magnetic tape is 
also the liaison between a word pro- 
cessing system and a COM system. 
And now there's a dry silver COM film 
that needs only heat (no chemicals) for 
developing. As we watch various filing 
developments in the '80s,we should 
not forget video discs. These are being 
introduced to the home market now, 
and they may become increasingly 
significant as text/image storage/ 
playback devices for the communica- 
tions field. 

(eee rene eS 
EDITING 

In tune with the trend toward multipur- 
pose devices, Teleram has introduced 
Portabubble/81,a bubble-memory- 
based terminal. It is portable,has a 
modem for remoté-entry operation, 
can be used for word processing, 
time-sharing, and communications 
applications, and features a long- 
retention storage system. This versa- 
tile device is aimed at the newspaper 
market's need for a remote-entry/ 
editing terminal. 


Teleram’s Portabubble/81 
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To obtain these handsomely designed, color- 
ful ITC type specimen booklets, just complete 
this order form and mail it to us. All orders must 
be accompanied by a remittance. Please 
make checks payable, in U.S.funds, to ITC at: 
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The U&lc Book Shop reviews new books believed to be of interest 
to U&lc readers and lists the publisher, with address, and the 
price of the book so that the books may be ordered directly. All 
prices are for delivery within the U.S.A. or Canada. Prices listed 
are based on payment accompanying order. If payment is not 
included, you will be billed for handling and shipping charges. 
Please add your local and state sales tax wherever applicable. For 


books to be delivered outside the U.S.A. or Canada, please request 


the price and shipping charges from the publisher. 


Forms for the ‘80s 


A detailed book on how to design and pro- 
duce forms, to which some 26 authorities 
have contributed. The book covers the new 
laser and electronic forms printers and the 
role of computers, word processors and 
ink-jet printers in forms production, It also 
covers design problems, custom forms, 
and the whole gamut of forms problems: 
unit sets, continuous forms, computer 
letters, punched or tab cards and sets, tags, 
labels, envelopes, folds, and such produc- 
tion techniques as fastening, numbering, 
perforating, carbon and carbonless forms, 
to name just some of the subjects covered. 
North American Publishing Company, 

401 N. Broad Street, Philadelphia, PA 19108. 
223 pages. 8% x 11, Hardbound, $29.50. 


Designing 
with type 


ABASIC ¢ IN TYPOGRAPHY BY JAMES GRAIG 


Revised Exlition 


Now Includes Phototypesettiog 


Designing With Type, rev. ed. 

by James Craig 

This may be, deservedly, the best-selling 
book of its kind. It is a clear, concise, well- 
illustrated, up-to-date book for people 
starting out to work with type. New infor- 
mation covers the basics of phototype- 
setting and what they mean to the user or 
specifier of type.Watson-Guptill Publica- 
tions, 2160 Patterson Street, Cincinnati, OH 
45214. 176 pages. 9 x 12. Over 200 typo- 
graphic illustrations. Bibliography, glos- 
sary, index. Spiral binding. $15.95. 


IC ARIS MANUAL 


Graphic Arts Manual 


Comprehensive quide to creating, produc- 
ing,and purchasing printed materials. 
Completely new and up-to-the minute, it is 
a practical and wide-ranging reference 
book for the graphic arts industry, Its six- 
teen sections cover the entire field, includ- 
ing color theory and design, manuscript 
preparation, typography and composition, 
art preparation, photography and graphic 
arts photography, platemaking, printing, 
substrates, inks, binding, fulfillment and 
trade practices, 

It is a professional's reference book for 
art directors, designers, production per- 
sonnel, editors, printers, typesetters, adver- 
tising and sales promotion managers, 
schools, libraries, graphic arts teachers 
and students, 

The “Graphic Arts Manual” was written 
by 94 authors, all top experts in their 
fields. Michael Bruno and Paul Doebler are 


major contributors and consulting editors. 
Other consulting editors are: Gladys S. Field, 


Edward M. Gottschall, Robert Loekle. 
Specifications: 650 pages. 82 x 11. Over 
450 illustrations, some in full color Exten- 
sive index. Printed in two colors. Library 
binding in buckram, Published by Musarts 
Publishing Corp.and Arno Press, Inc., 

A New York Times Company. Order from 
Arno Press, 3 Park Avenue, New York, NY 
10016. $65.00. 


Berthold Body Types E2, Vol. 1 
by Gotz Gorissen 


Acomprehensive showing of all the Occi- 
dental body typefaces of any status in the 
history of the typographic arts. Similar 
faces are grouped, and extensive showings 
are supplemented by bibliographic data, 
copyfitting and spacing information. A 
multilingual introduction tells how to use 
the book and details the Berthold type pro- 
gram. Some 577 typefaces are illustrated, 
with copyblock showings for a wide range 
of sizes as well as a full font display. A re- 
markable compendium of information 
and specimen showings, it is also beauti- 
fully printed. Berthold of North America, 
610 Winters Avenue, Paramus, NJ 07652. 
Clothbound. 848 pages. 8/2 x 1156, $40.00. 


AIGA Graphic Design USA: 1 


This is the first edition of an important 
new annual based on the American Insti- 
tute of Graphic Arts exhibitions and pro- 
grams for 1979-80. AIGA, the only national 
professional graphics organization in the 
United States, represents the highest 
standards of graphic design.The annual 
illustrates some 600 winning entries in the 
year’s Covers, Illustration, Book, Packaging, 
and Communication Graphics shows.There 
is also a section on the work of the year’s 
medalists, van Chermayeff and Thomas 
Geismar. This volume was designed by 
James Miho and has text by C. Ray Smith. 
Watson-Guptill Publications, 2160 Patterson 
Street, Cincinnati, OH 45214,432 pages. 450 
b/w illustrations. 150 color plates, $40.00. 
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Illustration West 18 


The official annual record of the show 
sponsored by the Society of Illustrators in 
Los Angeles, representing artists in 13 
Western states and Canada.This edition 
records the 282 award winners in the 
1979-80 exhibition. Illustration West 18, 
c/o Graphicus, 11046 McCormick, North 
Hollywood, CA 91601, 288 pages. 8/2 x 10. 
264 b/w pictures and 40 in full color. 
Hardbound. $23.50 plus $1,90 for postage 
and handling, (Californians, add 6% sales 
tax.) Vols. 16 and 17 are also available at 
$15.95 each, or $26.90 for both (add $1,50 
for one book, $1.90 for two, for postage, 
plus 6% sales tax in California). 


CAMIS 

by Henry B. Freedman 

The full title of this major research project 
is An Exploratory Technology Assessment 
of Computer Assisted Makeup and Imaging 
Systems— Camis, It explores the future of 
the graphic arts, computer, telecommuni- 
cations, paper, photographic and office 
products industries.The emphasis of the 
research was to explore the impact of the 
new technologies on people and society, 
government, and business. A copy of the 
report is available from Henry B. Freedman 
Policy Studies Reports, P.O. Box 2413, 
Springfield, VA 22152. 400 pages. 8/4 x LL. 
Typewritten composition. Softcover. $48.00. 


The Third Wave 
by Alvin Toffler 


Galileo made two mistakes; He got ideas 
that were ahead of his time and in conflict 
with those approved by the establishment, 
and he broadcast his understanding of the 
world and the future as far as the limited 
communications facilities of his time 
permitted. For this he reaped the vengeance 
of the Inquisition. Alvin Toffler makes two 
mistakes. He conjures up hundreds of novel 
ideas about every aspect of our society — 
where it came from, where it is, and, mostly, 
where it is going. For this he reaps the ven- 
geance of today’s Inquisition, the literary 
critics. Above all else, it troubles them that 
a social scientist should write a book that 
is readable, exciting, and capable of reach- 
ing a mass audience.To this critic, the great 
value of Toffler’s work is that it is so under- 
standable and widely read, understood, and 
discussed. 

We recommend it to all readers of U&lc 
who want to open their minds to the many 
changes in our society and how they may 
affect our jobs and careers, our social and 
political institutions and conventions, our 
personal health and happiness. This is not 
a heavy book. It is easy reading, but you 
will stop to think about and reread pas- 
sages because the ideas are so new to you. 
It is provocative in a positive sense — it 
will make you think and enjoy doing so. 

In a deliberate simplification of human 
history, Toffler divides time into three waves 
or “tidal waves of changes in history”: the 
agricultural revolution, the industrial 
revolution, and a currently emerging post- 
industrial or superindustrial society, Toffler 
sees these forces, largely technology-driven, 
as affecting capitalist and socialist socie- 
ties alike and effecting great changes in 
every aspect of life: life-styles, work ethic, 
sexual attitudes, economic and political 
structures. 

You may not agree with Toffler’s con- 
clusions (and he doesn’t present them as 
hard conclusions), but we think you'll 
find “The Third Wave” stimulating, exciting, 
and a valuable and enjoyable reading 
experience.William Morrow & Co., Inc., 

105 Madison Avenue, New York, NY 10016. 
544 pages. 6/4 x 9%. $14.95, 


Mechanical Color Separation Skills 
by Tom Cardamone 


A text for the beginning artist that reviews 
the production requirements directly 
affecting the preparation of artand photog- 
raphy for reproduction. Covers line art and 
plates, continuous tone art and halftone, 
screen tints, surprints, dropouts, reverses, 
process color separation, overlays, key- 
lines, line and halftone combinations. 

\an Nostrand Reinhold Company, 155 W. 
50th Street, New York, NY 10020, 128 pages. 
74 x 7, Paperbound. $9.95. 


Graphis Posters 80 

Edited by Walter Herdeg 

The world’s best posters displayed in four 
major categories: advertising, cultural, 
social and consumer. Posters from 35 
countries represent a variety of product/ 
service communications problems. Indexes 
of artists, art directors, agencies, adver- 
tisers and publishers. Beautifully printed 
in four colors and b/w. Hastings House 
Publishers, Inc., 10 E. 40th Street, New 
York, NY 10016. 204 pages. 9/2 x 12.$59.50. 


49 


byallan haley 


a uide 0 1 puse ypesettin: Y desig 
ng & Is 

g in-h e types® 

é 


Photo Typography 
by Allan Haley 


Allan Haley is an accomplished type 
designer who has been a typographic 
consultant at Compugraphic Corporation 
since 1971. He has written a clear, concise, 
well-illustrated quide to in-house type- 
setting, It covers such basics as the parts 
of a character, type-style classifications, 
type families and typographic mathe- 
matics, to name a few. There are sections 
on copyfitting and copy preparation, build- 
ing a type library and choosing the right 
type for a job, good text typography, good 
display typography, design suggestions 
and analyses of basic typefaces everyone 
should know, as well as a cross-reference 
analog showing various names used for 
the same type styles and a glossary and 
index. Charles Scribner's Sons, 597 Fifth 
Avenue, New York, NY 10017142 pages. 

8% x 11. Hardcover. $14.95, 


Print Casebooks 4, 1980-81 


The newest edition of Print Casebooks is a 
six-volume library of “great design solu- 
tions.’ Hard slipcas® holds six hardcover 
volumes. East volume provides in-depth 
case history coverage of the best current 
work in advertising, annual reports, covers 
and posters, packaging, exhibition design 
and environmental.graphics. All case his- 
tories cover graphic design award winners, 
The creative thinking and problem-solving 
approaches used by the designer are 
detailed.The set reviews 266 design proj- 
ects. Each volume is 8 x 10%, 96 pages 

(16 in full color). Print Magazine, 6400 
Goldsboro Road, Washington, DC 20034. 
Individual volumes, $16.50. Set with slip- 
case, $89.95. 


The Graphics of Communication, 
4th ed. 

by Arthur T. Tumbull and 

Russell. N. Baird 


A basic book covering the fundamentals of 
printing processes and typesetting, with 
emphasis on type and typesetting as well 
as the elements of good typography and 
using type creatively. Covers such new 
technologies as computerized electronic 
copy-processing systems.There are also 
chapters on use of illustrations and how 

to prepare them for reproduction, on doing 
mechanicals, the use of color in graphic 
communication, combining pictures and 
words, and principles of magazine layout 
and newspaper design and layout, as well 
as on design and production problems in 
preparing direct mail materials. Holt, ~ 
Rinehart & Winston Publishing Company, 
383 Madison Avenue, New York, NY 10017. 
398 pages. 7/4 x 9. $15.98. 


CALENDAR OF EVENTS 


ALL ITC CENTER EVENTS TAKE PLACE ON BUSINESS DAYS. ADMISSION IS FIREE : 
2 HAMMARSKJOLD PLAZA, NEW YORK, NY 100417. 866 SECOND AVENUE (BETWEEN 46TH AND 47TH STREETS), THIRD FLOOR 


INTERNATIONAL CALLIGRAPHY TODAY 


OCTOBER 14-NOVEMBER 26, 12 NOON-5:00 P.M. 


Kalligraphia: Greek from kalli (beautiful) and_graphia (writing). This exhibition of outstanding calligraphy from 
all over the world was chaired by Hermann Zapf, the internationally known calligrapher and type designer. 
The Soe in the exhibition was selected from works submitted through a“call for entries” in U&le and 

personal invitation, The jurors were Edward Benguiat, Philip Grushkin, Jeanyee Wong and Hermann Zapt. 


THE ART OF HERMANN ZAPF 


A 22-MINUTE FILM PRODUCED BY HALLMARK CARDS INC., WILL BE SHOWN EACH 
DAY OF THE EXHIBITION FROM 12 NOON TO 2:00 PM. 


TYPE AN D TEA NOLOGY DECEMBER 8, 198O-JANUARY 23, 1981, 12 NOON-5:00 PM. 


Just as Gutenberg's invention of the adjustable type mold FEBRUARY 2-MARCH 27,1984, 12 NOON-S PM. 


created the ability to mass-produce books during the PAPE AWOIRK: S| M PLE IS SM ART: 


Renaissance, today's inventions of the cathode ray tube 

and computerized memories have given us the ability to MAKING PAPE AWOIRK WORK 

Produce five or more editions of a 10O-page newspaper 

each day, or 34,000 new book titles each year in the Created for ITC by Siegel & Gale, this exhibition features 

United States. case histories of private sector and Government efforts to 
The Mergenthaler Linotype Company andthe Cooper _ simplify their forms systems and contracts. A model Census 

Union for the Advancement of science and At collabo- form, tested in 1980, new IRS forms and Food Stamio forms 

rated on an exhibition of how today's technology is being _ system currently in use, will be shown. Bank, property and 

applied To the SOO-year-old art of lype design: Matthew casualty and life insurance forms are some of the private 


Carters digitized typefaces for AT&T and NationalGeo- —_ sector examples shown. The evolution of the system.as it 
graphic; Carter's computer-drawn “Galliard”; Adrian goes through develooment stages and esearch will be 
Frutiger’s logic-oriented “Univers” and” Frutiger” and Ed demonstrated by notes, sketches and drafts. 


_Benguiat's “ITC Benguiat’ are all on view. 


CONTROLLED CIRCULATION POSTAGE PAID AT FARMINGDALE, N.Y. 11735 USTS PUBL 073420 


SEND THIS LABEL (OR A COPY) 
Sane Oe WITH Spas SO ae TO: 

U&LC SUBSCRIPTION DEPT. 

2 HAMMARSKJOLD PLAZA 


ADDRESS: NEWYORK, NY. 10047 


